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Make them Both 


GREAT SALES DATES 





with SCHACK'S 
RV EWN el el ENS ol GP BERL BLD DI ES SEAT PANY ES: 


Free Brochure on Request 


, thiths Tere) 120) F-Wad> . 2516 W. ARMITAGE AVE. ° CHICAGO 47, ILL. 


Diamond and Oval Shapes 
FOR ARCHITECTURAL DECOR 


Dimensional with beveled return...Hundreds of uses possible 


For Display . . . For remodeling or new construction. The sketches tell the story . . . so many, 
many uses for these modern diamond and oval shaped dimensional plaques, created of light 
weight, sturdy, vacuum formed plastic. 

Use as decorations on overhead apron walls, to identify departments, as dividers, as screens, 
on posts, to build large shapes and designs, as permanent structural decor. You will think of 
other adaptations to meet specific requirements. 

Each shape is available in two sizes ...in all white or with gold finished beveled return. 
A clean, smooth surface, ready for your individual color and treatment. Durable, will give 
years of good service. Impossible to produce in any other media at this low, low price. 
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SMALL DIAMOND, Size: 14 in. x 30 in. x 1 in. : # 


a 
SMALL OVAL, Size: 17 in. x 30 in. x 1 in. 4 ve 7) 
chidrens and infants dept 
LARGE DIAMOND, Size: 22 in. x 44 in. x 1 in. roa / 


LARGE OVAL, Size: 24 in. x 43 in. x 1 in. 


DIAMONDS OR OVALS... WHITE © WHITE WITH GOLD EDGE 
EACH PER DOZ. EACH PER DOZ. 
SMALL $400 $4(00 $450 $4500 


LARGE 50 70% 72 g0% 


é W. L. STENSGAARD AND ASSOCIATES, INC. 


i 346 N. JUSTINE ST., CHICAGO 7, ILL. 
1931-1958 








PLAN YOUR REQUIREMENTS... ORDER NOW...IMMEDIATE DELIVERY 





TAN 
WL 


VOLUME 72 


APRIL, 1958 


NUMBER 4 


CONTENTS 


Editor's Comment . 

Spring In Manhattan Windows 
Summer Is Coming Up 

Display Designs 

Bright Display Thaws The Windy City 
Elegant Setting For Selling 

Los Angeles Changes Seasons 

Low Cost, Easily Built Units For The Smaller Store 
NADI Newsgram 

Combining Functionalism With Beauty 
Hughes & Hatcher's New Store 
Display . . . On And Off The Record 
The Malloys Of Neiman-Marcus 

From Restaurant To Ballet 

Trade Personalities 

Display At Horder’s 

Medal Goes To Chord . 

Your Column . 

The Display Parade 


Reminiscing 


PUBLISHED BY 


By Clara Baldwin 


By Rudi Mausz . 
By Richard Day 
By Claire Brown 
By Dick Jachim. 
By Jim Kiley 

By Gabriel Valenti 
By Ted Key 


By Frank Bingham 


By E. E. Fernandez 


By E. E. Fernandez 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


THE COVER 


A. Van Hollander, Gimbel Brothers, 
Philadelphia, converted the store main 
floor into an azalea garden for spring 
last year. A portion is shown here. 


« 
OUR NEXT ISSUE 


Several unusually interesting feature 
articles are scheduled for the May 
issue, in the mail April 20th . . . in 
addition to which there will be the 
reports from Los Angeles, Chicago, and 
New York City on contemporary dis- 
play in those areas, as well as other 
articles dealing with display elsewhere 
in the nation. 
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20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 
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SUBSCRIPTION RATES 
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United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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No sooner had Paris and Seventh Avenue said “Chemise” 
than Mary Brosnan had the girl for it. 
Slim-hipped, broader shouldered, 
she has a fuller, softer bosom, a higher derriere. 


Mary’s new girl is perfect not alone for the new Chemise 
but also for the new “Trapeze” line and other fashion changes 
the couturiers are introducing. 


Ask your Williams salesman about the new Mary Brosnan mannequins. 
Or see them at our showroom. 


498 Seventh Avenuc, N. Y. 18 ¢ Dot Williams, president * Mary Brosnan Mannequins * Durabelle Plastic Mannequins 
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No. 16—RATTAN TIGER 


16° High x 30° Long 
$9.60 ea. 


— 


PENGUIN 
18" High x 
14°" Wide 
$5.75 ea. 


No. 19 RATTAN DOG 
23". High x 21" Long 
$10.50 ea. 
No. 35 
PHEASANTS 
17" x 17" $7.50 ea. 
No. 


ee 30" Long x 


No. 47 HEN BASKET 
9" Wide x 14" Long x 8" High 


No. 93 A 


ana MONKEYS ON 


SEE-SAW 


No. 44—GALLEY 
‘ Long x 18" High 
$13.00 ea. 


RATTAN ROOSTER 
12"' High x 15" Long 
8'' Wingspan 
Natural Red 
$4.25 ea. 
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No. 18 DRAGON 


12": High x 18" Long 
$7.50 ea. 


STRIPED TIGER HEAD 
8"' Wide x 8" Deep x 13” 


BAMBOO 
SPECTACLES 


7° x 22” Natural 
$5.00 ea. 


No. 53 RATTAN FLOWER 


18’ Diameter 


$14.00 per Doz. 


This dramatic line of imported rattan decorative units is without 
question the most sensational ‘ever collected in this country and 
The items shown here are only a few 
Available through your display 


yet priced attractively. 
numbers in the complete line. 
jobber or write direct. 
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56 WEST 45th STREET, NEW YORK 36, N. Y. 


Long. Black & Yellow. $5.40 


No. 43 3 BASKET SET 


if eae 
Medium 1214" x 18" 
Small 10%4"" x 15” 

All Natural $16.75 per set 


Large 


3 TIER BASKET LOOP 
UNIT 


Noatural—Height 35" 
$5.00 ea. 
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Detroit Office 


3009 Book Building 
WOodward 1-9085 


Los Angeles Office 
819 Santee Street 
VAndike 3682 


Chicago Office 
732 S. Wabash Ave. 
Horrison 7-8811 
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al at sh 4 y AAS Pie | de ES 


TO SERVE YOU faster and better 








en ei 
$Y) 








AFREE, 


ba dia IS RRP. A * tage as aa Sa 








Our New Address... 


THE MORGAN SIGN MACHINE CO. 
4510 N. RAVENSWOOD AVE. 


CHICAGO 40, ILL. 


SIGN MACHINES... The Line-O-Scribe comes 
in 4 sizes and 8 models, using standard metal and 
wood type, prints any cuts or half tones. 


CARDBOARD .... All colors, 6-ply coated 2 sides 
and 14-ply finished one side. Best quality, sheared 


to all wanted sizes . . . Scroll paper, too, in 5 colors. 


INKS .. . Fast-Dri inks that come in every color, 
special shades mixed to match any sample. Dry in 
5 to 10 minutes. Do not set on type or rollers if 


left on, can be easily cleaned anytime. 


CLEANERS ... Type and Roller Cleaner for use 
with Fast-Dri or similar inks. Leave rollers in 
clean, dry condition for next use. Hand Cleaners 
that remove any ink and keep skin soft. 


TOPPERS and IMPRINTED BLANKS .. . for 
sales and special events, speed up signing for sales 
and give your merchandise the extra-value appeal. 


CUTS and DESIGNS... Attract attention, sell 
extra merchandise . for special promotions, 


Mother’s Day, Dollar Days, Christmas, etc. 


TYPE ... All the standard styles and sizes plus .. . 
exclusive studio lettering, Beaufonte, Bellaire and 
Beaux-Art type in display sizes. 
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SIGN EASEL and SCROLL HOLDERS... 


brass, come in a range of sizes to handle all the 


in all 


sizes normally used. 


CARD HOLDERS 


finishes with flat or round bases in the full range 


Conventional chrome 


of sizes. 


REQUISITION FORMS... that show your people 
how to write good sign copy, controlled by layout 
and lineage, design based on research and copy- 


righted. 
SALES and SERVICE ... Our national sales 


organization is qualified and ready to help you 
with an aggressive sales promotion program in 
your store, and our company wants to serve you 
faster and better. 


Write for information on 
Line-O-Scribe sign machines and 
Catalog M58 on supplies. 
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@® NEW YORK TRADE SHOW BLDG. 
35th St. & 8th Ave., New York, N. Y. 
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This photo illustrates the 
use of WEYTEX* as a core 
material for wood veneers. 


4-SQUARE 
WEYTEX 
STANDARD 
TEMPERED 
PERFORATED 
Thicknesses: 
1/12”, 1/10’, 1/8” 
3/16", 1/4", 5/16" 
Sizes: 
4 ft. wide 


Lengths: 
8 ft. to 16 ft. 





WEYTEX'™ 
is the CORE of 
QUALITY PRODUCTION 


| 


You can depend upon Weyerhaeuser 4-Square Weytex* 


Manufacturers of quality furniture depend upon Weyerhaeuser 
WEYTEX,* a 4-Square Hardboard as a core material for their 
finest wood veneers, plastic laminates and decorative facings. 

The uniform surfaces of Standard or Tempered WEYTEX 
eliminate crossbanding. There is no telegraphing...panels are 
free of grain, knots, core defects, or voids. WEYTEX panels 
plane to required caliper tolerances for face veneering. 

You can also depend upon WEYTEX for other furniture, 
display, toy and manufacturing applications. It has excellent 
surface for grain printing, machines easily, cuts clean, bends 
to short radii, forms to shallow draws and compound curves. 
Panels finish beautifully with excellent “hold out’’. There is a 
WEYTEX type to meet your most exacting production needs. 


T *K 
For interesting facts, write: W iJ y z xX 
WEYERHAEUSER SALES 

COMPANY 

Special Products Division 


Tacoma, Washington 
HARDBOAR OD Ss erm neg. 


A WEYERHAEUSER [4-sgquarE| FOREST PRODUCT 
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WEYERHAEUSER PLY-VENEER® 
NOW IN 8 FT. WIDTHS 


PLYVENEER 


8 ft width 


'O ft length 


oe a 
GRAIN 
DIRECTION 





Important development for packagers and manufacturers... 


New packaging and manufacturing horizons open with PLY-VENEER ® 
..-now available in unprecedented 8 foot panel widths. This new dimen- 
sion adds to PLY-VENEER’S versatility. It offers king-sized panels 
with up to 8 foot grain direction designed to give you stronger stacking 
and flexural strength in large packaging and industrial applications. 

You can now buy PLY-VENEER in regular 4 foot and 8 foot panel 
widths...or any special width. The panels are strong, light-weight, and 
remarkably puncture and impact resistant. 

PLY-VENEER replaces heavier more costly materials in many pack- 
aging, luggage, display and furniture applications. Panels are available 
in nine basic constructions and veneer thicknesses of 1/10’, 1/8" and 

Ideal for the big pack- 3/16". Specify Standard and cut-to-size lengths with optional grain 
aging job. New panel direction up to 8 feet. Greatly expanded PLY-VENEER production 
width gives 8 foot ver- facilities now offer you better service in a wide choice of sizes ranging 
tical grain direction. from 3 inches to 16 feet. Panels shipped direct or from distributors. 


® 
Write for literature to 
Weyerhaeuser Sales Company, ~~ 
Special Products Division, 
Tacoma Bldg., Tacoma 1, Wash. 


A WEYERHAEUSER /|4-square| FOREST PRODUCT 
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Does the quality of display for an entire section of the country 
deteriorate or improve over a period of a relatively few years at 
various periods? I believe it does. I have in mind one certain area 
comprising several cities in a recognized geographical section. Display 
there has, I feel, gone downward steadily from what it was even as late 
as five years ago. I won't mention the area because I may be wrong. 


But what causes this, if it is true? Movement of a few display 
leaders, who set the pace, into other fields? A general tightening up 
of display budgets without regard to the display job it is necessary to 
do? Or is the growth of shopping centers and the opening up of many 
new branch stores taking away some of the concentration which would 
normally be given the display of main stores? 


I don't know the answer, but I am convinced that such deteriora- 
tion of a complete area can and does take place at times. 


On the other hand, it is nothing new for display to improve greatly 
and rapidly in a given territory. Here the change for the better is 
almost always quite fast, especially when only one city is involved. And 
in the latter case there is usually one reason for the improvement --a 
new display director takes over at one of the leading stores, his 
technique is fresh and new to that particular community, and immediately 
all the other main stores are on their toes to try to make their 
displays equally interesting. The whole display atmosphere of the city 
changes almost at once, and for the better. Ask display salesmen, who 
get around and who Know many displaymen, how often they have seen this 
come to pass... 


There is a great need for display schools in the mid-West, 
south, Northwest, and on the West coast. At the present time there are 
only a few schools which teach by actual personal instruction, and one 
which teaches by correspondence. Almost every day we receive letters 
from would-be display students asking the address of a school in 
their area. We have to tell them there just isn't any. 


While I say there is a need for schools in the territories 
mentioned above, this doesn't mean that schools located there would be 
& paying proposition. But I do think there should be a good opportunity 
for a profitable school in at least one of them -- the West coast... 


It is true that most of those who write us about display schooling 
probably have the idea that they can become full-fledged displaymen in 
a few months. I wonder how many would be willing to undergo the 
rigorous training they would have to experience in many European 
countries. There the normal procedure is three years of training as an 
apprentice displayman, after which an examination must be taken to 
determine the individual's proficiency. If he passes it satisfactorily, 
he then becomes a junior displayman and is eligible for a larger salary 
and more responsibilities -- but still is faced with several additional 
years before he becomes a senior displayman and is regarded as fully 
capable in his chosen profession. Candidly speaking, however,it takes 
about the same length of time for display (Please turn to page 54) 
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For display glamour 


at low cost — 


expanded metal 


} 


Whether you are modernizing an entire 
store or arranging a single new display, 
Penmetal expanded metal can help you! 
It has a clean diamond pattern that is in 
keeping with today’s decorating trends... 
yet the cost fits any budget. 


And the sales-inducing appeal of ex- 
panded metal knows no bounds. Use it 
for handsome ceilings and walls, area 
dividers, efficient racks and display cases. 
Use it anywhere—light weight makes it 
simple to install, yet it is very strong. 


Penmetal expanded metal can be gal- 
vanized, tinned, plated, painted, enam- 
eled. Easy to cut or form to suit design 
requirements. Want to know more about 
this versatile material? Send for a copy 
of booklet 509-EM. 


PENN METAL COMPANY, INC. 


General Sales Office: 40 Central St., Boston 9, Mass. 
Plant: Parkersburg, W. Va. 


District Sales Office: Boston, New York, Philadelphia, 
Pittsburgh, Detroit, St. Louis, Dallas, Little Rock, 
Seattle, San Francisco, Los Angeles, Parkersburg 


a@ name to remember 





window floor at I. Miller, where H. McKim 
Glazebrook, the display director, used a 
novel copy treatment. Part of the copy was 
on one arrow, the third from the left, and 
read: “The colored shoe for the colored cos- 
tume.” The balance of the copy, “The great 
fashion excitement in a season of mono- 
chrome dressing,’ was on the dot below. 


Background for the vari-hued and vari- 
textured fabrics was neutral, with a tweed 
carpet on the window floor and beige cur- 
tains as a backdrop. The first arrow and 
dot, to the left of the window, were in navy 
and white check. A navy blue shoe was ar- 
ranged on the dot, with a navy blue hand- 
bag placed beside it. The second arrow and 
dot were in green print with a beige shoe 
on the dot and a glove in a lighter shade of 
beige on the floor beside it. Reading from 
the copy arrow the fabrics were red, blue, 
bisque, moss green, red print, and beige. 


Spring In Manhattan Windows 


By CLARA BALDWIN 


N spite of snow, ice, bitter cold, and 

gale force winds, spring arrived on 

schedule in Manhattan via display. Birds 
and blossoms were in the windows, and so 
were clever display twists which got the sea- 
son off to a scintillating start. 


Spring and blossoms formed an unusual 
setting at Henri Bendel’s where Laurence 
Bartscher, the display director, covered the 
floor as well as the entire curving back wall 
and side wings with a matting of simulated 
From side of the window 
opening, as though growing in a long row, 
Mr. Bartscher placed tulip plants with yel- 


side to 


yTass. 


low blossoms. 

\ccording to the copy, this was “Young 
Timers’ Country silhouette in mint green 
tweed, $110.” A single mannequin wore a 
suit of the mint green tweed with a full 
skirt. With the suit she wore beige gloves, 
beige shoes, a green hat, and gold earrings. 


In one gloved hand the mannequin carried 

the copy card and a single yellow tulip. 
Fabric-covered arrows pointed downward 

to matching fabric-covered dots laid on the 


Each had either contrasting or harmonizing 

shoes and accessories arranged with it. 
“This will be a spring to remember — who 

could miss this brilliant, breath-taking flood 


of color that’s sweeping over New York?” 
was the theme for a window series at Lord 
& Taylor. Pinned to the large copy card 
was a smaller card which read: “Wear a suit, 
a coat, in this new mood — it’s everywhere 
in the designer collections, third floor.” Paul 
Vogler, Lord & Taylor’s window display 
director, used moss green for the back walls 
of the windows, and highlights from red 
spotlights. Great, brilliantly hued parrots 
that were realistically fashioned in paper 
sculpture were prop highlights in each win- 
dow. The parrots were posed on decorative 
perches of black with gold trim. Gold 
chains secured the birds for a further touch 
of realism. Also in keeping with the realis- 
tic treatment of the colorful birds were 


—The tulip-motif display is by Laurence Bart- 

scher, Henri Bendel's .. . Center, by H. McKim 

Glazebrook, |. Miller's . . . At the left, by Paul 

Vogler, Lord & Taylor... (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City }— 
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filled 
windows 


and 
seed. 


bright 
with 


bowls ornate glass jars 
bird Floors ef the 
were strewn with grey gravel. 

In the window from this which is 
pictured a large urn with a blue and white 
Oriental design held a huge green leafed 
plant. One parrot, perched on a manne- 
quins arm, was made in yellow and red. 
The second parrot, standing on the perch 
with its wings spread wide, was predomi- 
nantly in red and blue. On the floor below 
the perch were a yellow bowl filled with 
peanuts and a blue bowl filled with seed. 
A large apothecary jar standing nearby held 
bird seed also. 

From left to right, the mannequins wore 
brilliantly colored ensembles in red, pink, 


series 


—Directly above, by Edward von Castelberg, 

Bloomingdale's . . . Below, by John Liles, 

Franklin Simon . . . Upper right and right 

center, by Henry Callahan, Saks-Fifth Avenue 

. . . Lower right, by Gene Moore, Bonwit 
Teller— 


APRIL, 1958 


ee ae oF ae MORE 


vellow, and blue with harmonizing 


sories. 


acces- 


On the window ledge yellow, blue, and 
pink gloves were arranged with black and 
navy and handbags, and bottles of 
perfume. 


she eS 


White barrels proved unusual props tor 
sports ensembles at Bloomingdale, where 
Edward Von Castelberg is the director of 
display. For the caption Mr. Von Castel- 
berg used: “Our prize poppy collection 
cruises south into Summer.” 

The floor was bedded in white pebbles. 
The back wall was painted a deep grey. 
White tissue was stuffed into the tops of 
some of the barrels as though it were pack- 
ing material, and along with the tissue were 
bunches ot blue and red artificial poppies. 
Poppies were even thrust into a bunghole 
in one barrel. 

Seated high on the stack of white barrels 
was a mannequin blouse, 


wearing a blue 


[Please turn to page 44] 
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Summer Is 


LTHOUGH winter is still with us as 
this is written, it is time on the dis- 
playman’s calendar to start thinking 

in terms of beach wear and apparel for hot 
weather in general. 

In the first display pictured, by A. Van 
Hollander, display director of Guimbel 
Brothers, Philadelphia, knitted bathing suits 
were in the fashion spotlight. Note the 
tree-like structure at the center right; this 
had a wooden base surmounted by a large 
sun, around which four small mechanical 
suns revolved. The straw cabana had a 
colorful awning. The blue of the suits added 
a brilliant color note to this scene on the 
beach. Card copy read: “Knitted for the 
beach ... The shape built in makes a grace 
note against a smooth tan.” 

Also from Philadelphia comes the second 
display — by Tom Comerford, display di- 
rector for Lit Brothers. This was installed 
over the entrance doors and featured Mc- 
Gregor “Breezewear’”. Shutters screened 
each side of the display, with potted palms 
protruding from behind them. Two of the 
figures held fishing rods. In the background 
was a painting of a harbor scene. A stand- 
ard at the left held the showcard, which 
read: “Rugged and casual — yet handsome- 
ly dress-up, too!” 

The third display is a good example of 
how a quantity of merchandise can be 
shown in a small window with dramatic ef- 
fect and without any appearance of over- 
crowding. It is the work of Hans Mans- 
feld, Kaufhof, Hagen in Westfalen, Ger- 
many. The narrow background was made 
even more so by a panel at the right, which 
made the photo-blowup used for atmosphere 
create an impression of great depth. Two 
figures with long hair were posed like Lore- 
lei maidens on a simulated pier. Eighteen 
bathing suits were displayed. 

A tie-in with Holiday magazine was made 
by A. Van Hollander in the display at the 
upper right on the same page, taking its cue 
from the double theme of: “Holiday in the 


’ 


sun” and “What to wear where.” Small 
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Coming Up 


birds of wicker-work were the only props 
used. 

Men’s appare! for a Caribbean vacation 
was shown in the corresponding photograph 
on the second page. The display was by 
Louis Vilimas, display director for H. & S. 
Pogue Company, Cincinnati. Fish net was 
draped at random across the upper part of 
the window, and a portion of the back- 
ground was likewise covered. This _ back- 
ground section was flanked on each side by 
a cutout figure of a mermaid dressed in 
Calypso style. 

Sports wear predominantly green with a 
touch of tomato-red was the featured mer- 
chandise in the next display, by Frederick 
Asmussen, The Myer Emporium, Melbourne, 
Australia. The background was orange 
and red, fused with green light at the top 
and bottom. Floors were green, and life- 
size Wax oranges were scattered loosely over 
grass mats. The British Color Council 
panel in each window of the series was 
supported by a wrought iron holder with a 
root-like base, to symbolize nature. Two 
giant orange halves made of papier mache 
occupied prominent spots in the window. 

Two attributes found frequently in Ger- 
man display are noted in the next window, 
a display by Waldemar Werner, Kauhof, 
Cologne. They are the use of a large — by 
American standards — quantity of merchan- 
dise, yet keeping each item distinct; and 
second, clever treatment of a theme. There 
are 25 bathing suits shown in this one 
window. Each of those displayed on the 
backwall is placed in a simulated sardine 
can from which the cover has been partly 
unrolled. 

The concluding display is by Harold Mc- 
Laren, The Bon Marche, Seattle. On the 
sand-covered floor were placed six figures 
in natural groupings. “Championship 
fashion” was the slogan, and McLaren 
dramatized the theme by blow-up photo- 
graphs of illustrations from the front cover 
ot Sports Illustrated mounted on expansion 


pt les. 


APRIL, 1958 


TANGERINE 
CRANCE 


free the ests of Be 
forigs 


Chor 


cin’ EAR 





The figure wearing a bra and corselet stands on a pedestal in a 
flowerbed, with another bra and corselet in two smaller beds. The 
frame of a parasol hangs from the ceiling, on top of which is a bird 
in paper sculpture. From the frame hang hearts, flowers, and fruit. 


The central prop is a post in the form 
of a large cane, carefully simulated in 
wood or papier mache, upon which real 
canes are placed like branches. Acces- 
sories are displayed between and on these 
branches. A mannequin comes from the 
right as if strolling into the window. For 
a head, the figure has a spray of pussy- 
willow, and similar sprays are used as 
indicated in the display. 


This is an abstract, yet gay, background 
for men's sports shirts. From the ceiling 
to the floor are three irregular pillars of 
light iron wire, painted grey, black and 
orange. On the sides and background are 
multi-form surfaces in the same colors. 
The necktie displayer is of light iron wire. 
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Colorful accessories for ladies’ wear are 
shown in a meadow, symbolized by a fan- 
tastic wooden fence placed a few inches 
in front of the backwall, a green willow 
tree, and a number of gamboling lambs. 
The last-named are of iron wire, one lac- 
quered black, the others white. Each wears 
a colorful ribbon about his neck. 


The folding screen is the eye-catcher 
here, the panels alternately dull red and 
black and painted with lilies of the valley. 
A bunch of real flowers in a small basket 
are in the foreground. 













A grand piano, made of lacquered iron 
wire, has pink and light blue tulle floating 
over the lid and keyboard. In the piano 
are a number of hyacinths or other flowers 
in small pots. The mannequin in a summer 
gown holds a string of flowers high above 
her head. From the piano extends dress 
fabrics into the foreground. 





APRIL, 1958 





Bright Display Thaws The 


By RICHARD DAY 


ITH the eagerness of snowbound At Carson's, Display Director Clement 
farmers for the first thaw, Chicago Bradley and his staff were quite happy 
displaymen lifted local shoppers’ with the results of their efforts to display 
midwinter doldrums with a _ splurge of spring footwear. This often hard-to-dis- 
spring color. play merchandise drew plenty of attention 
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on an impressive 8-foot circular staircase 
which revolved slowly on its base. Using 
shoes and accessories in spring’s new 
bright red shades against a white back- 
ground, the window had the allure of color 
as well as motion. Massing small units 
into a larger one proved very effective. 

The white-painted spiral stairway was 
built for the display, using a steel pipe for 
the main support and wood for steps. Each 
riser had a cut out scallop, giving it an 
open appearance. Shoes were arranged 
on the stair treads and on the circular base 
of the stairs. Two or three purses, a string 
of beads, and rose-printed scarves were 
strategically placed among the shoes. As 
the stairs turned slowly the footwear was 
displayed from every angle, allowing shop- 
pers to view the slimmer heels, pointed 
toes, and “flatter look.” 

"ee... fea. . . wed... «es the bed- 
ding color for :Spring’” was written in 
scarlet letters on the white showcard in 
the window. 

Popular willow-green was featured in a 


Windy City 


Carson’s series of tashion windows (not 
pictured.) Walls were painted willow- 
green and hardboard squares of the same 
shade covered the floor. In each window 
two small artificial willow trees were sus- 
pended with branches drooping over two 
mannequins displaying the fashions. Second- 
ary props varied from window to window. 
One used bouquets of bright yellow in vivid 
green florists’ paper as a color accent. 
These bouquets sat about the floor in low 
willow-green containers. Amusing and in- 
teresting insects of green raffia were placed 
here and there. One rakish grasshopper 
about 8 inches long was especially popular 
with shoppers. The window sign gave the 
theme, “Fastest growing thing this Spring 
... Willow-Green.” 

Spring fashion news in the form of the 
chemise silhouette and sheer prints was 
featured by G. C. Bowen, display director, 
at Lytton’s. The window pictured, one of a 
series of five, presented the back view of 
the news. Other windows in the series more 
conventionally presented front views. 

White turned poles, terminating in brass 
rings, were suspended from the ceiling. A 
wooden horse was supported by one pole in 
the center of the window, halfway between 
floor and ceiling. The horse was _ white 
brushed with gilt. Two print dresses in 
shades of blue were sharply defined against 
the all-white background. Blue accessories 
were. placed on a low glass shelf at the 
front of the window. Bowen entitled the 
display, “Provocatively new —the Chemise 
in floating prints.” 

Virginia Paxson and her display staff at 


—At the upper left, by Clement Bradley, 

Carson Pirie Scott & Co.; the spiral staircase 

revolved . . . Upper right, by G. C. Bowen, 

Lytton's . . . At the left, by Virginia Paxson, 
Marshall Field & Co.— 
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Field's combined little girl fashions and 
colorful wooden birds in a charming spring 
window. Three mannequins of kindergar- 
ten-age wore the latest in chemise dresses 
and straw sailor hats. Two pink gowns 
were matched by streamers on the white 
hats while a light green dress was accented 
by black streamers. One mannequin carried 
a straw  basket-type purse filled with 
artificial flowers. 

Suspended from the ceiling at different 
levels by white ribbons were several white 
bird cages. Some of the cages contained 
carved, brightly painted birds but most of 
the birds appeared to be soaring through 
the air. They were held in place by fine 
wire. 

Just inside the glass a white shadow-box 
framed the scene and scaled the window 
down to appropriate size. The sign in the 
window carried out the theme. Framed in 
carved white-painted wood, it read, “The 
miniature Chemise once-upon-a-time in 
spring °58 fashion took a shift — and its 
charm remained forever after.” 

Display Director Jack Boghosse of Gold- 
blatt’s used navy with a gay mood in five 
nautical windows (fourth photograph). On 
the floor were sail-shaped triangles of red, 
white, and blue hardboard. Life preservers 
were hung in a framework of oars and rope 
behind the mannequins. A 3-foot white 
canvas sail held taut by ropes from floor 
to ceiling bore the message, “Smooth sail- 
ing ahead in the Nautical Look.” Below the 
sign were locations in the store where the 
various fashions could be found. 

The clothes, too, were in navy, white, and 
red. In the window pictured coats and suits 
for women were shown on three manne- 
qguins. A young boy wore a classic navy 
suit with two rows of brass buttons and 
matching cap. The latest unfitted silhouette 
fashions in navy and white were displayed 
by a young girl. A theme of polka-dot ac- 
cessories was repeated in each window. 


—Directly above, by Jack Boghosse, Gold- 

blatt’s . . . Upper right, by Virginia Paxson 

. . . At the right, by Carl James, Mandel 
Brothers— 
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Various combinations of polka dots in 
scarves and other costume accessories were 
displayed on a glass shelf. 

Miss 
series of sophisticated 
utilitarian material 
\gainst the 
becoming a 
hollow 
which 


For women’s fashions Paxson and 
her staff created a 
displays which 
in a highly 


all-white 


used a 
decorative way. 
background that is 
Field’s window display tradition, 
twine balls were strung on cords 
formed symmetrical design. The balls were 
the kind made by winding cord around 
balloons and painting or varnishing it, and 
then puncturing and removing the balloons. 

The color of the fashions and the match- 
ing props varied from window to window. 
In the display pictured the cord and balls 
were brown, the fashions were black print 
on brown, and all the were 
black. A triangular white sign, as tall as 


accessories 


the mannequins, stood near the back wall 
lettered in black 
sign of approaching spring 
Prints 4s 


read, “Sure 


The 


It was and 


Town 


Carl James, display director ot Mandel's, 
presented an outstanding series of windows 
keyed to the popular spring shade, willow- 
green. James achieved a bright, tresh look 
through the use of light green natural wood, 
and white with small accents of bright red 
The scene was a Japanese garden and pavil 
ion (last photograph). Sliding 
of white plastic and natural 
the back and one side wall ot the 


shoj1 doors 
wood tormed 
pavilion 
A post at the front corner of the structure 
helped to support the flat root. Two sides 
were open to the garden, which was one step 
lower than the pavilion floor. 


the building was lighted by a white lantern 


The inside Oo! 


[Please turn to page 43] 
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Elegant Setting For Selling 


By CLAIRE BROWN 


XCEPTIONAL treatment of lighting 

for the Gimbel store in Upper Darby, 

Pa., results in a balance between in- 
candescent and _ fluorescent illumination. 
However, balance is not the full story, for 
at times lighting is arranged to create a 
effect. Lights are planned to flat- 
ter both customer and merchandise, to give 
a bright light where it will be most effective, 
to give a soft light for fullest flattery in 
other instances. For the most part, lighting 
fixtures are concealed or designed to blend 
into the overall decor, thus becoming rela- 
tively inconspicuous. But in a few depart- 
ments the lighting fixtures are designed to 
be feature parts of the store's handsome 


special 


decor. 

Copeland, Novak & Israel designed the 
Gimbel store on three levels, with the mid- 
dle level as the main floor. The lower part 
appliances, housewares, furniture, 
and additional wearing apparel departments. 
The middle level houses the better apparel 
sections and accessories for both men and 


houses 
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women, as well as cosmetics, toiletries, sta- 
tionery, books, gifts, candy, and pastry. 
The upper level is given over to children 
and young people’s apparel, as well as lay- 
ette and maternity sections, toys, luggage, 
piece goods, domestics, china, and glass, in 
addition to the restaurant and children’s 
barber shop. 

All three levels are designed to give an 
elegant setting for the merchandise hand- 
somely presented in each. A. Van Hollander 
is display director. 

The Men’s Store on the middle level has 


—A spread eagle marks the entrance to the 
Men's Store at Gimbels, Upper Darby .. . 
Upper right, the lingerie section has back 
panels of glass with painted designs .. . 
Lower left, shutters are used effectively for the 
section of ‘Great Occasion Dresses” . . . 
Lower right, the entrance to the Specialty Shop 
and Bridal Salon . . . (All photographs by 
courtesy of Retail Reporting Bureau, New York 
City)-— 


incandescent ceiling illumination, with 
fluorescent lighting strips on the curtain 
walls. The area is typically masculine in 
feel and decor, with a large end display 
panel done in natural wood rubbed with 
charcoal tones. Three dimensional objects 
add touches of accent shades: a spread 
eagle fastened to angled metal strips, a 
standard with blued, dried plants. For one 
display, a male mannequin was seated in a 
chair placed on a metal-footed display plat- 
form in front of the panels. 

The back curtain wall of the department 
is in light-toned wood texture. Merchan- 
dise racks are brass and allow for easy visi- 
bility of goods. The resilient tiled floor 
is arranged with a pattern inlay. 

In the shirt department, the back curtain 
wall is in deep charcoal, making a striking 
color contrast with a bright red felt back- 
ground just above the wall fixture. White 
shirts, each arranged with an appropriate 
tie, are displayed against the red felt in 
sharp accents. Walnut fixtures are designed 
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Toyland— 


for self-selection. A painted motif on the 
curtain wall is of tailored design. 

Incandescent lights are used in the ceil- 
ing of the men’s shoe and hat section, with 
fluorescent lighting in shadow-boxes used 
for shoe displays, and also over the wall 
fixture in which hats are shown. The whole 
section is attractively arranged and ap- 
pointed, with burnt-orange leather chairs, 
lush carpeting in two tones of beige laid 
over resilient tile flooring, colorful signs, 
and three-dimensional displays of wooden 
boots above the shadow-boxes. 

Ceiling lights in the Junior Miss depart- 
ment are incandescent, with fluorescent 
lighting used on merchandise and walls. The 
department has been designed with a gay, 
light, airy feel. Artwork painted in attrac- 
tive hues, a large colorful three-dimensional 
balloon, and a decorative panel of rubbed 
chestnut wood at the entrance contribute 
to their feeling. Merchandise is displayed 
on open, adjustable racks, with featured 
dresses on forms at the ends of the racks. 

The lingerie section is near the escalators 
on the middle level, cut away from the esca- 
lators by back panels of glass with painted 
designs. Brass uprights support the glass 
panels. Smoky antique mirrors, framed by 
brass rods, face the support columns. 

Directory signs for all three levels are 
cleverly mounted on the columns where cus- 
tomers can them while riding 
the escalators. 

In the lingerie department, merchandise 
is displayed in counter cases, and on top ot 
counters, as well as feature items worn by 
two seated mannequins placed on the wall 
fixtures in front of the glass panels. 


observe 


Well balanced lighting is achieved in the 
dress department on the middle level through 
the use of fluorescent illumination in the 
back walls, and incandescent lights in the 
ceiling. 

Movable screen dividers separate this de- 
partment from the one adjacent to it. A 
decorative panel with similar shutter slat 
design forms a display background at the 
department entrance. Two mannequins were 
arranged on a low, legged display platform. 
The traffic aisle has a terrace floor, while 
the selling floor is completely carpeted. A 
round, low white table and a modern style 
settee just inside the entrance to the depart- 
ment add provide for the 
customers’ comfort. 


elegance and 

An unusual display platform of brass and 
baked enamel with a platform of laminated 
plastic sets the Specialty Shop and Bridal 
Salon apart from the rest of the middle 
level. Actually the platform serves several 
functions. It adds a special note to the ele- 
gant department, serves as a barrier, and 
creates a more intimate shop atmosphere 
without blocking the view. The Salon, 
which is devoted to prestige merchandise, 
has textured wood and textured paper on the 
back wall. Fine, tastefully executed art 
work has been applied to the wood walls to 
[Please turn to page 51] 
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—Gay art work painted over textured wall- 
paper is found in the shoe department .. . 
Center, unusual fixtures are in the boys’ sec- 
tion . . . Below, animal cut-outs, including a 
swinging monkey, give sparkle to the store's 
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Los Angeles Changes 


By DICK JACHIM 





E had an exceptionally warm winter 

in Los Angeles this year, and the 

transition into spring was almost un- 
noticeable, weather-wise. But exquisite 
spring displays in this area left no one in 
doubt that a new season had arrived. 

The Broadway-Valley’s huge main win- 
dow on the Van Nuys boulevard side her- 
alded spring with a colorful millinery pro- 
motion. Sy Krockover, display manager, 
suspended a Mexican style string drapery 
in white for a background. It draped in 
swag fashion for added richness and was 
washed with green lighting. 

A free-standing wrought iron grill fitted 
with millinery attachments to hold a dozen 
hats was in the center background. This 
grill was moss-green in color and held 
yellow hats. 

The composition continued with millinery 
fitting tables, all in moss-green with chairs 


Seasons 


to match and white Masonite table tops. 
White and green squares covered the floor 
to continue the color scheme. 

Mannequins were freely used in action 
positions, from trying on hats at the tables 
to depicting different shopping moods. All 
wore simple fashions in navy with a hat 
either in yellow, orange, or pink. The con- 
trast of the navy with these colors accentu- 
ated the hats effectively. 

A tew matching accessories completed the 
scene, which left an impression of viewing 
a chic millinery salon. 

An abstract touch was given to a suit 
and coat promotion at Ohrbach’s-Wilshire 
on the “Miracle Mile,” where William Meiss- 
ner is the display director, using three 
windows, each dominated by a different col- 
ored background of the abstracts in panel 
form which were pink, burnt ochre, and pea- 
cock blue. These were intermixed with 
black and white to outline the designs 
that were made from ink blots on. stiff 
starched lace. 

The valances were covered in a textured 
white material which added to the clean, 
airy atmesphere of the windows. 

Three mannequins in_ spring's latest 
fashions, fully accessorized, were in the in- 
dividual windows with each accented by one 
of the panels. Added groupings of acces- 
sories adorned the front ledge. A large 
reader in black lettering on the right car- 
ried the caption, “Fashions due to blow right 
through Spring.” 

Two formal weddings were seen in dis- 
plays at The May Company-Downtown, 
where Stanley Thompson is display director. 
The shoppers seemed much impressed by the 
luxurious settings of the windows. One of 
them was a small indoor affair and the 
other was held in a spacious garden. 


—The display at the top of the page was done 

by Sy Krockover, The Broadway-Valley .. . 

Center, by William F. Meissner, Ohrbach's- 

Wilshire . . . At the left, by Stanley Thompson, 
The May Company-Downtown— 
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—At the right, by Ed Mitchell, Ohrbach’s- 

Downtown .. . Lower left, by John Murphy, 

Saks-Fifth Avenue, Beverly Hills . . . Lower 
right, by Fred Bower, Barker Brothers— 


The indoor scene was kept simple by hav- 
ing only one bridesmaid in a mint-green 
gown watching the beautiful bride descend 
simulated white marble stairs that were bor- 
dered by a highly decorated wrought iron 
railing on the right side. The scene was 
accented by a lighted crystal chandelier 
which was suspended from the ceiling, and 
many ferns in white ribbed flower pots in 
keeping with the formal atmosphere. 

The wedding in the garden was a much 
larger affair. Huge arches were over spa- 
cious areas of grass, with many bridemaids 
in attendance, all in mint-green gowns. 

The background at intervals was decor- 
ated with smilax applied to the wall. This 
was enhanced with added greenery in the 
form of the ferns in the white ribbed pots 
throughout the area. The bridemaids were 
spaced at intervals in the background as if 
watching the bride walking to the groom 
waiting in the foreground. The groom was 
attired in black formal dress and _ the 
bride in an exceptionally elegant bridal 
gown in traditional white. 

An institutional touch was incorporated 
into a high fashion promotion by explaining 
Ohrbach’s merchandising policy at _ their 
downtown store. Ed Mitchell, display man- 
ager, fastened together nine of Ohrbach’s 
shopping bags and applied brand new pen- 
nies in uniform rows over them to attract 
attention. A large gold hand, suspended 
from the ceiling, held the panel of bags in 
the background about 4 feet off the floor. 
High tashion chemise dresses all in hori- 
zontal stripes of greyish black and white, 
surrounded this prop. 

The institutional portion of the reader 
stated, “A business in millions and a profit 
in pennies.” Hundreds upon hundreds of 
bright, new pennies were strewn over the 
floor of the six windows used in this pro- 
motion for added impact. 

Cosmetics, especially the new facial cream 
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with orchid pollen in it that is named “Or- 
lane,” was emphasized in two windows at 
Saks-Fifth Avenue in Beverly Hills. 

To associate them with beauty, a graceful 


rattan cage in gold and decorated with a 
floral treatment was suspended over the 
cosmetics which were on the floor. Imme- 


diately to the left, John Murphy, display 
director, dressed a mannequin with an ex- 
quisite pink negligee. It was made of nylon 
with appliqued lace on the lower third. A 
gold covered floor and beige drapes for a 
background continued the desired luxurious 
atmosphere. 

The National Association of Music Mer- 
chants was warmly welcomed through an 
exquisite display at Barker Brothers. Fred 
Bower, display director, developed the win- 
dow around a luxurious baby grand piano. 
The floor was finished in gold and the wall 
in white. Antique white with gold drapes 
in swag form with a fringed border in the 





same colors enriched the background. A 
crystal sconce with gold trimming adorned 
the back wall, and on the floor in the fore- 
ground at the extreme left large 
candelabrum, also in white and gold. 


Was a 


Don Page, display manager at The May 
Company-Crenshaw, highlighted the teatures 
ot the new spring fashions by directing at- 
tention to them emphatically. Under the 
theme ot “New directions — the leggy look,” 
he kept the series of eight windows excep- 
tionally 


simple, depending on the unusual 


features to sell the merchandise. This dis- 
play is not shown. 
Three long paper arrows one red, one 


black, and one white were applied along 
the wall, some beginning at one end of the 
wall and other, and all 


meeting in the 


trom the 
center to 


others 
where a manne- 
quin wearing the new look appeared. There 
the arrows extended from the wall pointing 


[ Please page 47] 


turn to 
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ESPITE being snowbound as these 

drawings are made, spring is just 

around the corner and very soon all 
the stores across the land will blossom out 
in gay spring and early summer displays. 

(A) This giant-size pair of sun glasses 
will prove an eye-catcher. They can easily 
be cut out of a sheet of wallboard and your 
signman or artist can paint on the attractive 
designs as shown. 

They will tell the story at a glance, which 
is the number one purpose of all good dis- 
play. They should be painted pure white 
and suspended from the window ceiling 
against a medium blue background. 

Sand and colorful pebbles can be scat- 
tered on the floor and an appropriate show- 
card will complete the display. Note the 
small seahorse cut out of plywood and at- 
tached to a long pin and used to attach the 
card to the window background. 


For a more elaborate display the sun 
glasses can have pieces of opaque sheet 
plastic in them and the designs can be 


painted on. Each glass can then be back 
lighted with a powerful bulb inserted in a 
socket attached to a small shelf in back. 

(B) Humor injected into a display will 
usually attract considerable attention, espe- 
cially if the effect is carefully worked out. 

In this case the sailor plus the dancing 
fish and seagull will do the trick; the sailor 
can be cut out of wallboard and painted 
white. One or two smart mannequins wear- 
ing the latest style bathing suits will com- 
plete the window. 





Smaller Store By JIM KILEY 


Cover the window back with medium blue 
paper and use sand and pebbles on the 
floor. 

(C) This design will make a smart display 
to feature ladies’ wear. The large butterfly 
can be made out of heavy paper cemented 
together in a three dimensional effect and 
then painted in gay colors. 

The vine can also be made out of heavy 
paper attached to a length of heavy wire; 
its modern design will make a very effective 
adornment. 

In this case the window back can be pale 
blue, a color which will snap out the color- 
ful butterfly and vine leaf. 

(D) Old Sol is always a useful display 
prop in summer windows. It may pay you 
to file this design away for use later, when 
you are called upon to install some summer 
windows. It can be cut out of a large sheet 
of gold card with the design painted in a 
medium blue poster color. If you use poster 
color, it will be found hard to make it stick 
on the gold foil card. A trick of the trade 
is to mix a small amount of powdered soap 
in the paint to make it adhere. 

(E) An attractive center piece is always 
an important feature in any window. This 
one can easily be made out of a few pieces 
of scrap wallboard and lengths of wood lat- 
tice. The two modern design leaves can be 
painted in a soft pastel green with the tips 
shaded a darker green. The wallboard sec- 
tions can then be painted in a bright orange 
and yellow. 





Window Has Exciting 
Jupiter-C Films 

Thirty-second street shoppers in New 
York City recently viewed official U. S. 
Army newsreel films of its dramatic Jupiter- 
C launching in a window unveiled by Gim- 
bels. From inspection and assembly of the 
“Explorer” satellite to the taut moments 
of the actual launching, the Jupiter-C saga 
was visible on a special newsreel viewing 
screen, as well as in still photos. 

At the rear of the window a miniature 
scientific satellite circled a display “Earth.” 
The Jupiter-C in final assembly was pre- 
sented in 1/25th scale model. 

The window was assembled in coopera- 
tion with the Radio and Television Branch, 
Information Section, First U. S. Army, and 
Chrysler Corporation, prime contractors for 
the Jupiter and Redstone missiles. 





Winners Are Made Known 
In Maytag Contest 

Top winner in the department store di- 
vision of the Maytag company’s recent in- 
ternational window display contest is Olds 
& King, Maytag dealer at Portland, Ore. 
Second and third place winners in the same 
division are M. O’Neil Company, Massillon, 
Ohio, and Joslin’s, Denver. Cash prizes of 
$500, $250, and $100 were awarded to the 
top three winners in each of the two di- 
visions. 


Principal awards in the appliance store di- 
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vision went to C. S. Edwards, Nova 
Scotia Light & Power Company, Ltd., Hali- 
fax: Wolf Furniture Company, Williams- 
port, Pa., and the Mayfield Maytag Com- 
pany, Mayfield, Ky., respectively. 

The contest for the best window displays 
using Maytag’s new “Halo of Heat” clothes 
dryers was held last fall and included en- 
tries from all parts of the United States, 
Hawalii, Alaska, and Canada. 

The tollowing dealers received $50 hon 
orable mention awards for the best displays 
in their respective major distribution areas: 

Pearl's Appliance Company, Newburgh, 
N. Y.; Gee's Electric, Fenville, Mich.; O. & 
L. Appliance, Inc., Superior, Wis.; Kipp’s 
Music & Electric, Manhattan, Kan.; Martin 
Electric Company, Waynesville, N. C.; 
Howe Electric, Collinsville, Ill.; Olinde 
Hardware & Supply Company, Baton Rouge, 
La.; Elm Applance Company, Brooklyn. 

Ann Arbor Appliance, Ann Arbor, Mich.; 


The Point Store, Fort Walton, Fla.; B. & 
W. Gas Company, Royston, Ga.; Orange 
Maytag Appliance, Orange, Texas; Wick’s 
Electrical Living Shop, Berkeley, Calif.; 


M. A. Gray’s Discount House, Watertown, 
Mass.;: Milton Hardware Company, Cleve- 
land; Honolulu Gas Equipment Company, 
Ltd., Honolulu; T. Eaton Company, Ltd., 


Toronto; Hydro Electric System, Winnipeg; 
Woodward's (Westmount store) Edmonton, 
Alberta; Lethbridge Appliance Company, 
Ltd., Lethbridge, Alberta, and Excel Appliance 





Company, Ltd., at Moose Jaw, Saskatchewan. | 



























PLUGLEWS 


BY ARMSTRONG 





THE ORIGINAL CLIP-ON 
SPLICERS for banding 
glass shelves. Spring 
steel base securely holds 
Splicers on glass. 




















Clip-on Splicers are 


in 3 


available 





S 
sizes—1%", 1%” ols 
and 2%”. 

die 














NOW 
THE ORIGINAL 
CLIP-ON CORNER 
END SPLICER 


Conipletes the Clip-On 
family. Allows more ver- 
satile binning. Available 
in lefts and rights. 











PAT. APPLD. FOR 





All Clip-On Splicers have specially 
treated spring steel base which pro- 
vides greater tension and stronger 
grip. Splicers are available in nickel 
plate or stainless steel. 


FOR MORE INFORMATION 
WRITE TO: 


ARMSTRONG 


STORE FIXTURE CO. Glenshaw, Pa. 


NEW YORK SHOWROOM —-175 FIFTH AVE., 


NEW YORK 10, N.Y., GR. 5-1864 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








arket Week—Space assignments have 
been made for the June 22-26 Dis- 

play Market Week sponsored by the 
National Association of Display Industries 
to be held at the New York Trade Show 
building and the Hotel New Yorker, New 
York City. In the 
names of exhibitors 
Yorker spaces in the 
listed can announce that at the 
Trade building the following firms 
will be on the featured second floor area 
with buyer-appealing exhibits: Adler-Jones 
(Company, American Fixture, Inc., Earl W. 
(,asthoff Company, Garrison-Wagner Com- 
pany; Oltmanns Company, Schack’s, Inc., 
Silvestri Art Mfg. Company, Dave Starkman, 
and \W. L. Stensgaard & Associates. Promi- 
nent will be the latest creations for mer- 
chandise presentation, window and interior 
installations, and outdoor displays. In 
item that can be mentioned in 
the vast field of display. 


previous newsletter 
booked for the New 
two ballrooms were 
Now we 
Show 


short, every 


With some spaces still available for rental 
to late-comers, 95 NADI members have 
signed on the dotted line to date. This makes 
the coming June show the champion of them 
all. Never before have so many firms 
booked as much space for an NADI Market 
Week. Participation in the Market Week 
activities has become a popular way of 
doing business over the past 15 years in 
the display fields. For the trade, attendance 
at the show has become a looked-forward- 
to-event. So make plans now to be in New 
York in June. It’s one of our nicest seasons 
—and you have added reasons for coming 
this year. 

Buyer’s Guide — Information for the prod- 
uct directory of the National Association 
ot Display Industries is still being gathered. 
But with word out to the trade that a guide 
is in the works, comments via mail have 
been coming into the office regarding the de- 
sirability of a product directory of NADI 
members. Each letter also contains a re- 
quest for the guide when published. So, to 
get your name on our mailing list for the 
NADI index, send in your request to us at 
419 Hotel New Yorker, which is the associa- 
tion address and headquarters. 

How’s Business? — Read about it and it is 
Hear about it and the word 
is that business is picking up. It’s a “puz- 
ziement.” Samplings of opinion from NADI 
members just back from road trips indicate 
that business turned out better than ex- 


not so ROC cd. 
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pected. General consensus from merchants 
indicate confidence that unsatished consum- 
er demands based on a steadily growing 
population plus requirements for both new 
and replacement items would enable retail- 
ers to come close to previous record sales 
levels. A case in point is the retail sales 
figure for the New York City area for 
February showing sales to be just slightly 
less for the month compared to one year 
ago with the dip attributable to the unusu- 
ally bad weather for the month. Most every 
one then will say that the outlook tor his 
own business is good but, on the other hand, 
the outlook for business in general is un- 
favorable. That's the contradiction. The 
whole economy is slumping and its parts are 
prospering. 

The key seems to be in keeping consumer 
spending shored up so that demand for pro- 
duction continues. Backlogs of savings and 
built-in stabilizers such as unemployment 
insurance will help stem too great an ebb 
in any receding that takes place in consumer 
spending. The appeal then should be to 
stimulate the consumer to increased product 
demands. One way is by advertising to 
boost sales and thereby meet the challenge 
of the present adjustment period. More and 
more merchants, profiting from the experi- 
ences of the 1949 and 1954 recessions, are 
inclined to increase promotion budgets to 
cope with sales dips. Merchandising via 
display should be an essential part of this 
budget for it makes possible a faster turn- 
over of goods, reduced operating costs, and 
thus greater net profits. 

1954: The Year the Money Didn’t Stop — 
On the optimistic side is an editorial mes- 
sage published by McGraw-Hill Company 
two years ago and re-run recently as a re- 
minder of how business stopped the reced- 
ing tide in 1954 by stimulating sales. Per- 
mission has been extended to cite its text. 
All of it makes worthwhile reading for any- 
body engaged in selling and advertising. 
The editorial was headlined “The Year Ad- 
vertising Helped Kill A Business Reces- 
sion.” The message follows: 

“In 1954 we had a business recession in 
the United States. Sales fell about 4 per- 
cent during the year. If management had 
followed the historic pattern of business ups 
and downs, advertising volume would have 
fallen much further. 

“But in 
did not fall. 


1954 the volume of advertising 
It increased over 5 percent and 


expenditures in all major advertising media 
rose. Every effort was made to stimulate 
sales when sales were needed to sustain 
prosperity. 

“This was something entirely new under 
the sun. It had a powerful influence in 
making the recession of 1953-54 one of the 
mildest on record. It helped greatly to 
speed business on to the record-breaking 
levels it attained in the years 1955-57. 

“There are several reasons why America’s 
business management attacked this decline 
in sales with more advertising. One of them 
grew out of the greatly strengthened posi- 
tion of the American consuming market. 
Consumers’ income after taxes has _ been 
rising an average of over $10 billion a year 
since 1946, and this rising income is more 
widely distributed than ever before. Further- 
more, consumers had piled up reserves ot 
about $200 billion in cash or its equivalent. 
These reserves offered a new and powerful 
inducement to increased selling and adver- 
tising effort even in the face of a possible 
decline in consumer income. (At the end of 
1957, consumer reserves were $225 billion.) 

“However, the principal reason why a 
sales decline was attacked with increased 
advertising is management’s new-found con- 
viction that good advertising is essentially 
an investment in the development of a mar- 
ket. Successful development requires sus- 
tained investment. The inclination of busi- 
ness management to take this longer view 
is, of course, motivated by the fact that the 
American market, with over three million 
consumers being added annually, is growing 
at a prodigious rate. 

“Ten years ago only a handful of com- 
panies had plans for investment in new 
producing facilities extending beyond the 
current year. Today almost all leading com- 
panies have investment programs running 
some years ahead. And keeping pace with 
these long-range investment plans has been 
the development of sales and advertising 
programs to reach tomorrow's greatly ex- 
panded markets. 

“This crucial role of advertising in pro- 
viding driving power for our economy is 
gaining greater recognition every day. In 
his book, ‘People of Plenty,’ Professor David 
M. Potter of Yale university remarked: ‘Ad- 
vertising is not badly needed in an economy 
of scarcity, because total demand is usually 
equal to or in excess of total supply, and 
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ATTRACTIVE POSTER SET 
TO PROMOTE GIFT ITEMS 


In Stock for Immediate Delivery 





3-PIECE MOTHER'S DAY SETS 


No. GW-93—Exciting new display to remind cus- 


tomers it is the time to buy for this special day. 


7% 


Skillfully silk screened in alluring colors on 80 Ib. 
offset paper. Unit consists of three pieces. “Mother's 
Day Sign”—Size 30 in. by 11 in. Silk sereened in 
magenta, slate gray and black on white stock, 
“Mural”—Size 24 in. by 37 in. Silk screened in 
slate gray, turquoise and black on white stock, and 
“Gift Reminder Sign”—Size 8 in. by 18 in. 
Silk screened in slate gray and black on white 


remember Aer background. 5 95 
with a » Gift 4. 


Price. complete set 





COLORFUL LOW-COST PENNANTS TO HIGHLIGHT ALL DISPLAYS! 
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CARNIVAL PENNANT STRINGS 


Pennants printed in fast colors on white muslin, both sides, in red and blue. 

















all length 100 ft. Assorted colors of white, red, blue, 
green and yellow. 


Per dozen $42.50 
Each $ 4.25 


Twelve pennants sewed on tape. PLASTIC STRIPS 

No. P-176—Pennants y by 13 in. No. P-177—Pennants ll by 21 in. No P.145—P! stic strips are each 18 in long by 2 in wide 
Length of string 12 ft. Length of string 21 ft. py Wes hate a . ae Oe : 
Per doz.. $16.00. Each $1.60 a tee: SORE eds $2.60 and come securely sewed to heavy canvas binding. Over 








SOLID COLOR PENNANT STRINGS 
Solid color pennant strings consisting of 12 cloth pennants in assorted 
colors sewed on a heavy tape. 

No. P-1003—Pennants 9 by 18 in. No. P-1000—Pennants 12 by 24 in. 
Length of string 20 ft. $1 85 Length of string 25 ft. $2 4) 
Per doz.. $18.60. Each. . . Per doz., $24.40. Each . 
No. P-89—Cloth pennants 10% in. by 21 in. with hemmed $3 50 PLASTIC PENNANT STREAMERS 















edges. Length of string 20 ft. Per doz. $35.00. Each 


No. P-48—Plastic pennant streamers are each 18 in. long 


No. P-56—Made of four gauge polyethylene, extra deep colors of orange, and come securely sewed to heavy canvas binding. Over- 
red, green, light blue, yellow and dark blue alternating on each string. all length 100 ft. Assorted colors in white, red, blue, 
Pennants are 12 in. by 18 in. sewed on heavy tape. 25 foot $1 50 green and yellow. Per dozen $39.50 
string. Per doz., $15.00. Each : | Each $ 3.95 








GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE LOUIS 3, MISSOURI 
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Combining Functionalism And Beauty 


By TED KEY 


Creative Promotions of California, Oakland 


ERHAPS one of the most unusual and Approaching the new Robinson's, one is ing accentuated by a huge wall of natural 
beautiful home furnishings stores in the attracted to its architectural beauty. De- fieldstone gathered from the surrounding 
country, the new Robinson's store in signed in the modern spacious feeling, im- countryside. Concealing its large parking 
the suburbs of San Jose, Calif., opened its  pressively low and casual with an inviting area from the highway are large screens of 
doors to a preview crowd of some 4,000 open and welcome look to its contrasting open type concrete block in white that effect 
people high entry, it is a steel and concrete build- a _ horizontal diamond pattern, adding 
strength to their upright design. The ex- 
terior color scheme is a pleasing combina- 
tion of soft grey, harmonious with the 
natural stone, and yellow accented with 

bright clear light blue in the entry. 
Passing through the large glass doorway, 
one is impressed with the inviting interior. 
The eye is drawn to the dramatic stairway 
leading to the second floor at the opposite 
side of the building, with its goldleaf mural 
backwall. The carpet is gold to match. 
Before the mural hangs a huge and strik- 
ing multi-ball chandelier of leaded Kappa 

shell. 


But now one realizes there is something 


[Please turn to page 62] 


—The first photograph shows a view of the 
stairway landing display, with the mural back- 
wall and leaded Kappa shell chandelier . . . At 
the upper right is a window setting showing 
the expansion pole-supported panels forming a 
background for a "Heritage group. ... At 
the left, the "Sleep Shop" display of dual-pur- 
pose modern furniture exemplifies the see- 
through open feeling of the divided areas— 
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Hughes & Hatcher's 


& Hatcher 


Hughes store 
several months ago in East- 
land shopping center, Detroit. The larg- 
est men’s store in the center, it makes 
Hughes & Hatcher one of the biggest fine 
men’s specialty concerns in the country. In 
addition to men’s apparel and accessories, 
the store also carries a full line of cloth- 
ing and accessories for women and boys. 

In architecture and decor the store ex- 
presses a new and interesting blending of 
Early American, traditional, and contempor- 
ary. The total effect is based on the new- 
est developments of fine suburban architec- 
ture in an interesting combination of stone 
and fine woods. The exterior combines 
cypress woods with Pennsylvania bluestone 
to create a facade of quiet beauty, and the 
use of stone is echoed in the sweeping 
staircase to the lower level. 

The men’s clothing department is excep- 
tionally spacious and airy, with random 
width, hand-pegged planking set off by 
smart displays with decorative plants set 
into the walls. 


HE new 
opened 


30 


A touch of Americana is_ introduced 
into the sportswear department with pan- 
elled drawings in the Early American man- 
ner. 

A most interesting decorative note is 
struck by the unusual “celestial” chandelier 
with dome light over the stairway (first il- 
lustration). This light automatically changes 
colors through delicate shades of pink and 
yellow to a deep purple. 

In the boys’ department — because of the 
great success of a similar experiment by 
Hughes & Hatcher at Northland shopping 
center — live monkeys play in an air-con- 
ditioned cage, much to the joy of small visi- 
tors as well as adults. 


—A view of the stairway and the “celestial’’ 
chandelier under the dome; the colored light 
in the latter changes constantly from shades 
of pink and yellow to deep purple . . . Upper 
right, the leather squares on the wall in the 
men's shoe and hat section are cinnamon in 
color . . . Lower left, a general view .. . 
Lower right, the men's shirt section on the 
street level—— 


New Store 


The women’s fashion departments are 
decorated in a charming manner with back- 
grounds of beautiful shoji screen effects 
and straw cloth. 

The bank of windows facing the central 
mall offers an extended display area to the 
public view. For the opening of the new 
store a graphic story of Hughes & Hatcher's 
growth since its founding in 1910 was 
shown. The backgrounds were covered in 
murals of old and new Detroit, with man- 
nequins clothed in apparel of the corre- 
sponding eras. 

The lighting system for the new store is 2 
combination of incandescent, fluorescent, 
PAR-38 spots and floods. 

A bank of recessed incandescents is im- 
bedded in a trough running along the front 
of the glass. These are used only when the 
display necessitates it, such as providing a 
warm, overall glow against a foreground 
which would be complimentary to the mer- 
chandise. 

A bank of fluorescent tubes is 


[Please turn to page 48} 
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bY Fe Lrntklc, Ullor.-Paine 


“‘We consider Upson board as a 
motivating factor in Display and 
all Visual Presentation, whether 
decorative or purely basic 
as backgrounds for 
merchandise presentation.” 


R. ERNESTI 
Display Director 
Miller & Paine, Lincoln 1, Nebraska 


LINCOLN, NEBRASKA 


Upson Display Boon 


1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, 


all in conventional fiber board sizes. 


Also 3/8” for interior and exterior use—sizes up to 8’ x 20’ 


THE VPSON COMPANY, 124 UPSON POINT, LOCKPORT, NEW YOR K 
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—The “Changing of the Gavel’ at the 
last meeting of the Southern California 
Display Association. At the left, Rich- 
ard Franklin, display and art director of 
Abbey Rents, Los Angeles, as the new 
president of the group accepts the gavel 
from Ray Elliott, Desmond's, retiring 
president who now becomes chairman 
of the board— 


—Russell D. Shaw, display director of 
Dickson & Ives, Orlando, Fia., stands 
beside the "rocket" he built for a spe- 
cial reception given in honor of General 
LeMay by the officers of the Cape Ca- 
naveral rocket base. For a description 
of the "rocket," see his letter in the 
“Your Column" section of this issue— 


-——Philip S. Nettler has 


—Leon Goodman, chairman of 
been named display fix- 


the London company bearing 
tures manoger for the his name, is to pay a month's 
International Latex Cor- “~*~ : business visit to the United 
poration, New York City, , | a : | States in April. He is the 
according to an  an- Bie | only British member of the 
nouncement by W. O. ! 4 Point-of-Purchase Advertising 
Heinze, president. Net- ater ee | a Institute, and will attend the 
tler was previously with ‘i _ , & meeting of POPAI in New 
Frankel Display Fixtures jf : . = York City April 15-17. He 
Company, of the some may be contacted through the 
city, from 1946 until the association's headquarters at 
present— ’ |! West 42nd street— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 





—Henry R. Rudolph, of Consolidated 

Displays, Philadelphia, is seen monkeying 

around in the Florida sunshine with his 
pet, “Conso''— 


—Roland Lipton has been appointed 
manager of the Pacific Coast subsidiary 
of Reflector Hardware Corporation, Chi- 
cago. The new office is located in tos 
Angeles. Lipton has had a broad career, 
having worked in many phases of retail- 
ing and merchandising during the past 
15 years— 
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all plastic 
mannequins 


Brochure 415 


SPRITELY KiDS 


plastic mannequins 
330A Supplement 


forms 
for every display 
purpose 
Catalog 410 


See for yourself how fast sales jump 
when you multiply sales opportunities by 
showing apparel in use on L. A. Darling 
Forms and Mannequins. It’s a proven fact 
that the display im use technique stops 5 
times more traffic! Send coupon today for 
catalogs showing America’s most complete 
line of Forms and Mannequins. 


MAIN OFFICE «+ BRONSON, MICHIGAN 


NEW YORK CHICAGO 
47 W. 34th St. 222 W. Adams St. 


LOS ANGELES 
1828 S. Flower St. 


APRIL, 1958 


eeeeeeeceo eee ee ee eee eeeeeeee0ee2ee 
L. A. Darling Co., 304 N. Matteson Street, Bronson, Mich 
Please send catalogs on the following 
[) Mayfair Women's Mannequins 
C}) Spritely Kids Mannequins © Apparel Forms 
(J Masc-U-Line Men's Mannequins 
NAME 
FIRM NAME 
ADDRESS 
CITY 
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—The retiring husband-and-wife team of Nei- 

man-Marcus—Thelma Malloy, who has been 

with the firm for 30 years, and Guy Malloy, 
with 34 years service— 


word used by some to express perfection in 
their work, and regarded by many as the 
dean of his craft. Yet the Malloys are both 
gracious and modest beyond words of their 
work in this famous store known the world 
over. Guy and Thelma have always been 
willing’ to help others advance and these 
would fill many pages. They have 
worked endlessly to promote display, and 
have liberally given credit to their staff 
for their endeavors and achievements, both 
in personal praise and in print, crediting 
them for displays they installed. 

Retirement for the Malloys from the Nei- 
man-Marcus active scene calls for a long 
deserved rest in Arizona during this coming 
month, and then back to their lovely home 
overlooking White Rock lake in Dallas. They 


stories 


The Malloys Of Neiman-Marcus 


ARLY in April “Those Marvelous Mal- 
and Thelma, will retire 
store duties at Neiman- 
Marcus, Dallas’ famous specialty store, after 
a combined service record of 64 years for 
No successors have been named 
according to Edward S. Marcus, 
executive vice-president of the firm. 

Malloy joined Neiman-Marcus in 
1924, looking more like a Hollywood star 
than a display director, but what the movie 
industry lost, the display profession gained. 
In the mid-twenties during the so-called 
“quiet years of the Coolidge era,” the dis- 
play profession was struggling for recogni- 
tion, Malloy it found a great 

Thelma Spence became his first 
four later and two 
people developed a high standard of fashion 
display perfection in keeping with the Nei- 
man-Marcus tradition, and continued to set 
display which were seldom 
often admired. 

Sometime later love entered this picture 
and Thelma became Mrs. Guy Malloy and 
the two famous display chets added more oi 
the right amount of 


loy "Rtg (;uy 


trom active 


one store. 


SO tar, 


(uy 


and in Guy 
champion. 
these 


assistant years 


trends in 


matched, but 


seasoning to their al- 
ready finely coordinated tashion displays to 
create an even greater Neiman-Marcus buy- 
ing urge that so many customers and visitors 
find irresistible. 

Many with me, that the 
Malloys must have been born with an in- 
describable something that everyone in dis- 
play strives to perfect. Call it simplicity of 
purpose, a wand with a built-in stop-light, 
ingenuity, but whatever it is the merchandise 
always stands out in a Malloy-designed dis- 
play at Neiman-Marcus. It is a rare gift 
of knowing when to stop, both with mer- 
chandise, accessories, props, or settings, in 
A sixth sense, a Malloyism 
if you will, that everyone admires. 

So it is understandable, over the many 
vears that the Malloys have created some 


believe, along 


this business. 
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By FRANK BINGHAM 


“firsts’ and limited space permits listing 
few, namely: the use of a_ single 
mannequin in a window, when three or four 
were the criterion; introduction of live 
Howers in profusion as decor for store in- 
terior promotions: to design ingenious gift 
wraps tor which customers were very will- 
ing to pay, a practice which is now unt- 
versal in retailing; using display technique 
on the store's remodeling barricade to trans- 
form it into an arcade of inviting beauty; 
and being the first to use young women in 
display, a custom which was adopted nation- 
ally in World War II. 

Year after year Guy’s creativeness reaches 
sublimity with the approach of the holiday 
season, as he and Thelma and their highly 
skilled staff convert the entire store into a 
joytul fairyland of Christmas spirit, bringing 
customers from all over the Southwest to 
view these artistic masterpieces and linger 
on to shop. Perhaps Guy’s greatest ori- 
ginality lies in the age-old symbol of Christ- 
mas —the tree itself. He has created them 
from many different materials, seeking the 
new, the unusual, and in varied shapes, all 
in motion, and beautiful to behold. Among 
the most famous, towering over 17 feet high, 
are the white-fox skin tree: the ethereal 
white ostrich plume tree; a chrysanthemum 
tree in a conical shape with an &80-gallon 
tank with pumps to give each mum fresh 
water constantly: the plastic star tree; the 
famous ice-tree done with hundreds of cop- 
per coils connected to a refrigeration unit; 
the original mirrored branch tree; the con- 
temporary plastic tree imbedded with or- 
naments and blinking lights, and the won- 
drous candy cane tree of real candy wrapped 
in cellophane. As is typical of this store, 
the candy canes were distributed to the 
orphanages on Christmas eve, and the tree 
was literally eaten up. 

Needless te say, Guy Malloy has become 
a symbol in the display profession, a by- 


only a 


will continue to be active in the field they 
love and know so well, by doing special 
designing, creating ideas for and 
civic functions, and, of course, living a less 
strenuous daily life, especially on Friday 
nights when the windows of Neiman-Marcus 
are changed. 

[ am sure the whole display profession, 
the display industry, DISPLAY WORLD, 
and the Neiman-Marcus organization join 
me to wish “Those Marvelous Malloys” con- 
tinued success, good health, good luck, and 
much happiness. If the display industry 
with the help of this magazine ever decides 
to establish a Display Hall of Fame, may 
the names of Guy and Thelma Malloy have 
an honored place, but most of all may the 
Malloyism of display simplicity continue to 
reign over the retail store displays of 
America forever. 
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Organization Plans 
Display Contest 


The Laymen’s National Committee, Inc., 
an all-faiths organization dedicated to the 
furtherance of religion in every-day lite, 
will sponsor a nation-wide window display 
contest on behalf of the forthcoming 14th 
annual all-faiths National Sunday School 
Week observance, April 14-20. 

Three prizes, the nature of which has not 
been announced, will be awarded for the 
best display based on the theme, “Our 
Sunday Schools—first line of defense.” 
Judging will be on originality of thought, 
unusual nature of the display, and beauty. 
In view of the fact that Easter is the week 
previous, a joint Easter-Sunday School dis- 
play will be recognized. 

Full particulars can be had from the 
Window Display Contest department of the 
organization, 165 West 46th street, New 
York City 36. One of the rules specifies 
that the official poster must be included. 
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The most versatile fixture ever 


designed for display 




















Revolving Screen Spinners Table Garment 
nits Dividers Risers Hangers 


The "KEY POLE” is quickly set up to create new and varied eye catching displays for every type of merchandise. 
Firmly adapting to any location with its spring and telescope action and non marking vacuum cup grippers, this 
anodized aluminum beauty will pep up sales and cut costs every day of the year. 


Manufactured only by 


CREATIVE PROMOTIONS OF CALIFORNIA 
5420-22 COLLEGE AVE., OAKLAND 18, CALIF. 


DISTRIBUTED THROUGHOUT THE UNITED STATES AND CANADA BY 


CHICAGO DALLAS MONTREAL, P. Q. SAN FRANCISCO 

The Fixture Mart Marshal E. Moody Co. Hollinger Displays Sylvan Cohen Displays, Inc 

314 W. Jackson Bivd. 1106 Jackson St. 1449 St. Alexander St. 254 Sutter St. 

Rhodes International Co. DENVER NEW YORK SEATTLE 

Park Ridge, Ill. Decorative Materials & Empire Display Mfg. Co., Inc. Ross Display Material Co 

Sales Co. 45 W. 3th St. 1409 Seventh Ave 

ya ose al is are rapEnes OKLAHOMA CITY VANCOUVER, B. C. 

25 Opera Teas " LOS ANGELES E. B. ‘‘Jack’’ Castle King Agencies, Ltd. 
Decter Mannikin Co. 21 W. Main St. 114 Water St. 

CLEVELAND 1000 S. Los Angeles St. 

Standard Displays Co. Syd Jackman Co. * Patent Pend. Trade Mark Reg. 

1397-99 W. 9rh 9dr. 822 S. Los Angeles St. 








Forms illustrated left to right: J-52, J-51, J-50, K-10, C-20, C-21, C-22 


so . a ‘ Write for latest catalog— D-48 
SHOE FORM CO. INC. 


the perfect form for any sock display. New York City Auburn, New York 5. Lovis, Mo. 












chandise and yet soften the floor, as well. 

The simulated ballet slippers were created 
from mesh-knit scuff bedroom slippers from 
the hosiery department and ribbon from the 
notions shop. Clark comments, “To our 
complete surprise, not only did the slippers 
create the effect of modern ballet shoes we 
needed for the display, but sold very well 
during the showing of the display — proving 
that often times a little trick for a simple 
effect in display catches on to a number of 
sales you would not expect. 

“Color of course was the main reason for 
the theme and the floor copy read: ‘On stage 
in ballet colors ...a smart new skirt ’n’ 
blouse look by Fritzi of California 
colortul tints ready for any fashion 
formance. 


per- 


“It was an eye-catching theme and seemed 
to show the merchandise to its best advan- 
tage to present the idea of youthful and 
colortul separates for everyone.” 

A novel approach in presenting a men’s 
suit and accessories promotion was used by 
Charles Chan, display director of Hasting’s, 


From Restaurants To Ballet 


HIS spring one of the promotions ot 

Gimbel Brothers, Philadelphia, was on 

behalf of citrus colored accessories and 
colored hosiery. One of ten cases of colored 
hosiery showed legs incased in tones otf pink 
to red under a canopy of shocking pink. 
Matching gloves with filmy scarves were set 
on top of the cases to show how the one- 
color look can be coordinated. 

Colored gloves were shown through gar- 
den windows in all glove department cases. 
These windows were in gay colors with open 
shutters and spring flowers. Accessories 
ranging from green to yellow were dis- 
played with a two-piece topiary tree made 
of green velour leaves and bearing oranges. 





A. Van 
director. 

The small photograph shows one of a 
series of displays used by Roger L. Clark, 
Loeb’s, Inc., Lafayette, Ind., for two-piece 
color separates from the store’s sports wear 
center. The cost of the series was slight, 
since he re-used the rear side of flats from 
Loeb’s animated Christmas displays and did 
so only by adding the wording of the effect 
of the scene and title of a ballet. Flowers 
from the neckwear department and ballet 
prints from the book section finished the ap- 
pearance of the flats effectively. Black and 
natural wood chips were used on the floor, 
so as to not take away color from the mer- 


Hollander is the store's display 
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San Francisco. He used the names of tam- 
ous restaurants, for which San Francisco is 
so famous, and their familiar decor for the 
displays, plus props representing the country 
of the featured cuisine. 

Merchandise was then selected carefully 
to obtain either a matching or coordinating 
accent in the nine windows used for the 
promotion. Some of the well known names 
identified with the promotion were the Taj 
of India, Johnny Kan’s, Romanoff’s, Orestes, 
Gorman’s Gay Nineties, and Place Pigalle. 

The photograph shows the display based 
on the Taj of India. The richly decorated 
interior of the restaurant was closely dupli- 
cated by a background of beaver-brown with 
black, gold and brown antique finish, and 
accented by a richly carved teakwood screen 
finished in a cinnamon-brown tone. 
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Turn EYE APPEAL 
into BUY APPEAL 
with EATON 


RASS 


Eaton Grass Mats add a lifelike outdoor touch merchandise — are available in fifteen sizes 
to any display, making it a proven sales-stimulator. They from your display jobber. For that extra touch that counts 
provide a firm and colorful base for your so much, rely on Eaton Velvety Grass. 





The “Vel Pac” 
GRASS MAT DISPLAY PACK 


Three 3° x 6’ grass mats per 
“Vel Pac.’’ Four “Vel Pacs” 
to a bundle. A new and con- 
venient way to buy and store 
Eaton Velvety Grass that has 
struck a responsive chord with 
display-minded merchants. 
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NO MATTER WHAT YOUR PRODUCT, EATON jileey WILL HELP SELL IT BETTER 
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aton Bros. Corp. Hamburg, N. Y. 








¥ . ae | ; cs " ‘ ; bps oo 
y . Ret ee ee ¥ ty ? " 7 . ; 4 2 ; G acy 
ee 


<tr 


THE JONEL COMPANY, INC., Carlstadt, V. J. 


A WHOLLY OWNED SUBSIDIARY OF 


POTTERS BROS. INC. 
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“ ..|n The News Store 
That Stays News To 
Your Customers!”’ 


Mail Coupon Below 
For New 
SK PAGEANT Brochure 


If you are interested in the new sales oppor- 
tunity through fully - flexible store interior 
merchandising equipment, then by all means 
you should have our new Pageant brochure 
entitled ‘‘The News Store That Stays News 
To Your Customers’’. 


Learn how Pageant, through ‘‘ machine - 
speed’’ flexibility, adjusts swiftly from one 
promotion to another...in minutes. See, 
too, how Pageant puts more merchandise 
out on active salesmaking display in the 
same floor space. No obligation. Just use 
the coupon. 


i 3 


The STORE KRAFT Mfg. Co. 


248 N. Main St., Beatrice, Nebr. 


Please send me free your Pageant brochure 
entitled ‘The News Store that Stays News 
To Your Customers ’. 
I'd like to talk over a store interior idea 
with your SK Retail Sales Engineer. 








© PLEASE ATTACH TO YOUR LETTERHEAD 





California Group 
Installs Officers 

The Southern California Display Associa- 
tion, with headquarters in Los Angeles, re- 
cently installed its newly elected officers for 
the coming year. Most of them, together 


| with board of directors members, are pic- 


tured above. 

Front reading from left to right: 
Roland Silvestri, Silvestri Studio, treasurer ; 
Angele Haddad, Art Mannikin Repair; Ray 
Ovendale, Ovendale Mig. Company; Gilbert 
Laurence, Madisonia Manikins; Don Lord, 
Fedway-Westwood; William Vasquez, F. C. 
Nash Company. 

Rear row: Joe Blatt, Advance Printers, 
secretary; Mel Keith, Phelps-Terkel, vice- 
president; Dick Franklin, Abbey Rents, 
president; Ray Elliott, Desmond's, chairman 
of the board; Dick Jachim, manufacturers’ 
representative, public relations director; Ed 
Mitchell, Ohrbach’s. 

Missing 


row, 


from the photograph are Jerry 
Negrin, Maharam Fabric Corporation, and 
Garry Kay, manufacturers’ representative. 

The “Past President’s Ball” was celebrated 
by the same group at its last meeting. The 


past-presidents who attended are shown in 
the lower photograph. 

Front row: Harold Kelly, display director, 
Desmond's: Roger Pickett, sales promotion 
manager, Rathbun’s: Paul Smith, in charge 
of store planning, J. W. Robinson & Co. 
Seated is John Flotten, free-lance, tounder 
of the association. Next is Suren Holmes, 
display director, Winneman’s; Stanley 
Thompson, display director, The May Com- 
pany; Aubrey Maley, store supervisor, Knit 
Togs, Inc. 

Second row, William F. Meissner, display 
director, Ohrbach’s; Ray Fertig, display di- 
rector, Foreman & Clark: Glenn Baugh, 
display director, Silverwood's ; Ray Elliott, 
display manager, Desmond’s-Wilshire; Har- 
old Craig, store manager, F. C. Nash & Co., 
Alhambra, and James McCracken, 


director, Sears-Inglewood. 


display 





Additional Duties 
For Louis Vilimas 

In addition to serving the store as display 
director, Louis Vilimas has been named 
buyer for the “Trim-A-Tree” Shop ot H.& 5S. 
Pogue Company, Cincinnati. 
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Chains Find Mannequin Pool 
Efficient, Economical 


Several chain store groups have adopted 
a mannequin pool system which is said to 
provide an efficient, economical, and satis- 
factory method of controlling the quality 
and condition of its figures. Irwin Rhodes, 
Madisonia, Inc., New York City, explains 
it this way: 

“Let us assume that you would like to 
send a new set of fashion figures to store 
‘A’, opened just three years ago. But the 
mannequins in that store, while badly in 
need of refinishing, are only three years old 
and it would be wasteful to discard them. 
Store ‘B’, meanwhile, has had its figures 
from four to twelve years. Twenty new 
mannequins are sent to ‘A’, which in turn 
sends 20 figures to the central pool, where 
they are refinished and sent to ‘B’. Thus 
your leading store obtains fresh new replace- 
ments, and your ‘B’ store receives newly re- 
finished figures better than any other manne- 


quins in the store. 
“But this is just the beginning of the 
benefit. ‘B’ now has 20 extra figures which 


it sends to the pool. These are carefully 
examined by the regional office. Let us as- 
sume that ten are discarded, as they are past 
the point where it would be worthwhile to 


repair them. The other ten are refinished 
and kept at the pool for future needs of 
other stores. In this way, the regional 


office eliminates undesirable figures before 
money is spent on them, and obtains usable 
figures that otherwise would have been dis- 
carded at the store level. 

“A pool system means that each store gets 
fresh, new mannequins (at least to that store 
ihey are fresh and new) after three years, and 
the chain is making the maximum use of its 
figures. It is really doing on a large scale 
what an individual department 
when it buys new figures: first they go into 
the windows, later to the interior, then to the 
basement, and finally they are discarded. 
Wouldn't it be unwise to buy new manne- 
quins for the basement rather than its best 
fashion windows? And wouldnt it 
ridiculous to window mannequins 
while repairing older figures for its interior ? 


store does 


be 
discard 


These losses occur regularly in a chain 
without central mannequin pools. 
“How do you start a pool? It is best to 


have your source for new mannequins and 
your mannequin refinisher do your handling 
for you. In order to avoid double handling 
and shipping merely instruct your 
that whenever they receive new 
mannequins they are to return the same 
number of used figures to the central pool. 
This is convenient, for they can reuse the 


costs, 


stores 


cases and packing material received with 
the new figures. 

“If you can arrange it, have your re- 
finisher set up the pools at his premises. 


He will then receive the used figures, unpack 
them, and set them up for examination and 
appraisal. Some will be discarded and some 
will be put into good shape for future needs. 
After a short while, you will be able to fill 
promptly many store requests for refinished 
mannequins. The refinisher either delivers 
or ships the number and type desired and 
picks up or receives back an equal number. 
Your store has all the advantages of a pool 
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Just off the press! A terrific 
NEW catalog describing 
the complete line of VUE- 
MORE display turntables 
and motion mechanisms. 
Write for your FREE copy 
today 


See unusual ideas in motion 


atthe POPAI|I 
April 15-17 


Show 


how to put 
MOTION 
in sales... 


Anda interest, 
glamor, excitement to 
your products. It's 
simple, if you do as 
many successful 
aal-tadalolaloltt-1a Malek a 
done... contact 


Vue-More. Our motion 
experts will recommend 
ingenious, effective 
and economical ways 


to sell your products 
through motion. 


Hotel Sheridan-Astor BOOTH 107 


VUE-MORE CORPORATION 


A Division of BREVEL PRODUCTS 


601 WEST 26th STREET 





> 3, 2ea*... a” Oe 
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Motorless 3055 RIVER ROAD 





FLASHERS 


Force Attention, Increase Advertising Value 


REZELERS 
ELECTRIC COMPANY 


Since 1900 


Motor 
Driven 





RIVER GROVE, ILL. 











151 WEST 8th STREET, NEW YORK II, N. Y. 


letter co. 


mwecoaroRmarvres 


We Procure and Process Our Own Products 
Natural and Processed Foliages and Angel Feathers 
Bleached and Sandblasted 
Manzanita — Grape Stumps — Cholla — Yucca 
Poles — Ocotillo — Smoke Tree — Agava and 
Desert Driftwoods 


Write for Free Catalogue No. 200 


Ramont'’s FLORAL ARTS STUDIOS 
P. ©. Box 667, Yucaipa, Calif. 
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without unnecessary expense. And here we 
note an additional important advantage to 
A store is never without the use of 
figures, tor it freshly 
refinished mannequins from the pool before 
it sends any of its figures to the pool. 
“This is merely a rough outline, and there 
For example, a store 
may be expanding and unable to return the 


a pr ¢ y| 


any ot its receives 


are many exceptions. 
same number of figures as it receives from 
the pool. Or it may merely wish to have 
a few damaged figures repaired. The pool 
still functions. In the the store 
may get 20 mannequins and return ten. In 
latter, it might be decided to discard 
one of the mannequins and replace it with 
one from the pool, returning the original 
number to the store. Thus even though some 
normal refinishing continues, it 1s done by 
your central source and you are constantly 
out the least desirable figures. 

“A mannequin pool is valuable even for a 
small number of stores, but it proves more 
and mere usetul number otf 
This balanced against 
the extra freight when figures are shipped 
long distances. Rose Van Sand, otf Lerner'’s, 
New York City, who actually started 
pool system, uses four central points — New 


first case 


t he 


weeding 


as the stores 


imcreases. must be 





the | 


York City, Chicago, Dallas, and Los Angeles. 
fom Russell, of Peck & Peck, having more | 


uses New York 
Claude Gardner, of 
centered around 
York City, uses that city exclusively. 

“How are mannequins charged under this 
pool arrangement? The simplest method is 
the best one, tor the slight inequities are 
more than offset by the advantages. Charge 


and 
Wal- 
New 


limited coverage, 
while 


with 


( hicago, 


lach’s, stores 


each store tor what it receives. For example, 
when ‘A’ figures, it is 
It is not credited 
sent to the pool. 
Che work done on the old figures is then 


charged to store ‘B’ that receives them. 


store receives new 
debited with their cost. 


tor the old mannequins 





‘BI 


is Charged only for the work — not for the | 


mannequins themselves—and in turn re- 


for its old figures that it 
then returns to the pool. When a store sends 


ceives no credit 


in a few mannequins for repair and one is | 


replaced trom the pool there is no extra 
just the regular refinishing cost. 


“We have found over the past 15 years 


charge, 


that once a chain starts a mannequin pool 
system, it never gives up this valuable 
It enables you to change figures as 
as desirable without waste, to weed 
out the less desirable mannequins, to re- 
finish without temporarily depriving any 
store of its full quota, and to set up and 
maintain standards of styling and workman- 
ship. In short, a pool improves the use and 
quality of your figures without extra cost 
to the chain.” 


asset. 


otten 


Contest Winners Congratulated 
By Community Displays 


\ home-sew contest made display news last 
month when 60 retailers in Phoenix, mem- 
bers ot the Downtown Merchants Associ- 
ation, installed windows congratulating the 
grand prize winners in the national finals 
ot the “Make it yourself with wool” contest. 

Walt Kerswill, head of the association. or- 
ganized the window salute as a tie-in with 
the annual convention of the National Wool 
(,rowers Association. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 


Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. Recommended by 








Arts & Fiowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 
Austen Display, Inc. 

133 West 19th St. WA 4-626! 
Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
Imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Ine. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Flair Plastic Mannequins Co. 
15 West 18th St CH 3-3626 
One of the World's Largest Mfg. of 


PLASTIC MANNEQUINS 
Wigs — Export — Repairs 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Domes, The Sea Beckons, Prisms, Apoth- 


ecary Jars, Giass Bubbles (colors, clear, 
iridescent), Mobiles, Wire Goods, Basketware. 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 
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AUTOMATI< 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





132 
GUN TACKER 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 


a 


Z T-50 
GUN TACKER 


Use where heavier, longer staples are needed. 
‘ideal for assembling floats, store exhibits and 
show exhibits. 


HAMMER TACKER 


Quickly and securely staples with each blow. % 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


 ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 


Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16” from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
=m 3/16" to 9/16" leg lengths, for every purpose. 





Sold through jobbers 

Write for catalog 
aS Merrow fasrener [0 ,j/nc 
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Detroit Display Club 
Holds Dinner 


Members of the Detroit Display Club and 
their ladies enjoyed a dinner meeting on 
Tuesday, February 18th. Afterwards repre- 
sentatives of the Detroit Edison Company 
demonstrated the newest developments in 
light and light sources, particularly as it 
applies to merchandising. “Fun with black 
light” was a feature of the evening, with the 
fluorescently-treated audience participating. 

New officers of the club are: president, 
Robert E. Lee, Fort Wayne Military mu- 
seum ; vice-presidents, Vincent Hines, Klines, 
John Sills, Art Products Company, and 
Walter Grover, The J. L. Hudson Company ; 
secretary, Clare Lyke, Detroit Edison Com- 
pany; and treasurer, Henry Leopold, Dis- 
play Creations. 


Seasonal Brochure 
Is Available 


An illustrated presentation of spring, 
Faster, summer and all-season display needs 
is made in a brochure issued by Adler-Jones 
Company, 521 South Wabash avenue, 
Chicago 5. Included are flowers, sprays, 
trees, and other items. The brochure will 
be sent free on request. 





Book On Lettering 
Is Published 


“The History and Technique of Lettering” 
is a new book published by Dover Publi- 
cations, Inc., 920 Broadway, New York City 
10, at $2. By Alexander Nesbitt, it is both 
a history of and a practical 
lettering. 
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A chemical engineer 
oriSinally from 
Budapest, he pioneerea 

in the development af, 
fluorescent colors for 
Commercial USé .... 


furnishing Llackiigat 
effects for Ziegfeld ey 
£arl Carrol aad (, : 


Billy Kose. *. Py 
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HE WAS CONSULTED FOR MANY ig, B 
DISPLAYS AT THE NEW YORK “© 
WORLD'S FAIR; EXHIBITS USING 

HIS PRODUCTS INCLUDED THE ‘S 
PERISPHERE'S"DEMOCRACITY" GE'S . 
NHOUSE OF MAGIC" AND WESTINGHOUSE. 
THE HUGE CHRISTMAS TREE AT 
ROCKEFELLER CENTER GLOWED WITH 

HIS COLORS IN '947-1948. 


A member of several chemsst / 
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DISPLAY IN CHICAGO 
[Continued from page 19] 


suspended from the roof. It was furnished 
with three corduroy cushions and a natural 
grass mat on the floor. 

A pagoda-shaped rattan birdcage on a 
black lacquered base was an authentic and 
interesting prop. Two bright red cardinals 
in the cage and a scarlet cushion on the 
floor supplied the accent. Circular sections 
cut from a log formed a path over the sand- 
and-moss-covered surface of the garden 
area. The effect was further enhanced by 
branches of artificial weeping willow which 
hung from the ceiling almost to the floor. 
Rear footlighting shone up against the blue 
back wall visible behind the garden area. 

In this beautiful setting three mannequins 
displayed fashions of the same shade as the 
leaves that were drooping gracefully behind 
them. Careful use of lighting emphasized 
each fashion while it enhanced the delicate 
color scheme and the airy pavilion. Careful 
attention to detail was evident in the in- 
teresting showcard used. It was an 
Oriental stringed instrument formed of bent 
rattan. A round pale green card inscribed 
with dark green Japanese characters made 
the body of the instrument. “Spring's gen- 
tle Willow-Greens,” was written across the 
face of the card in white script. The win- 
dow illustrated was one of a series. 

Navy blue, perennial spring favorite, held 
the center of the stage in a series of three 
windows at Steven's (not pictured). C. O. 
Cornell, in charge of display, hung a large 
filigree key of corrugated board lengthwise 
from the ceiling by two white satin ribbons. 
The key, at the left front of each window, 
was painted orange in one window, off-white 
in another, and red in a third. Accessories 
in a matching hue were hung on the key. 
Two mannequins in each window wore navy 
hats, gowns, gloves, hosiery, and shoes. 
Full off-white silk draperies formed the 
back wall. “The key to your new ward- 
robe is the chemise and the color of the key 
is navy,” a sign read. 





Selexor Offers Service 
For Display Abroad 


An international collaboration between 
Selexor Displays, Inc., 312 East 95th street, 
New York City, and Les Quatre Vents, 
Paris, provides a service for exhibitors who 
are interested in displaying abroad. Under 
the terms of the agreement, the service will 
include designing, building, and erecting 
displays, as well as dismantling at the site. 

In addition, Selexor has also set up a 
display servicing division to cater to out- 
of-towners who are exhibiting at the Coli- 
seum and other New York City display 
centers. 





Armstrong Is Appointed 
By San Francisco Firm 

Announcement is made by C. Garcia, 
general manager of Frank Werner Com- 
pany, of the appointment of Gordon Arm- 
strong as display manager for the firm’s 
stores in San Francisco, Stonestown, and 
San Mateo. Armstrong formerly was with 
the display department of the White House, 
San Francisco. 
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Write for Free Color Card... JOBBER INQUIRIES INVITED. 


BULKLEY DUNTON & CO., INC. 


CORRY 2-8257 


For the Number 0 


Bulkton Display Division 
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MANHATTAN SPRING 


MODERNIZE YOUR DISPLAYS! JaRame {Continued from page 13 


white shorts, white sandals, a red scarf, 


ysATIONAl with a BIB - and pearl earrings and bracelet. One of 
SE PLASTIC in 11 COLORS | her arms was stretched out to the top of a 


neighboring barrel, and in her hand she 
| held a red hat and a bunch of the red and 
The modern, economical way to smart, colorful displays . . . ae! blue poppies. A second mannequin, stand- 
odd sparkle and new life to any window. | ing on an adjacent barrel, wore a white 
Make ‘em STOP and LOOK . . . gives the garment individual | i= _dress with red and blue poppies printed on 
attention .. . an on the spot attraction. 





Aa ' it. With the print dress she wore white 
Form Tops fit over the neck of shirt or suit forms. — | shoes, short white gloves, and gold jewelry. 
Replace soiled, defaced or broken mannequin heads deems | In one hand she held a red bag and a few 
with HEAD TOPS . . . or use them just to be modern! a | red poppies. A third mannequin was seated 


The 7” flexible bib shows off all open neck garments 408 4 .} on an overturned barrel near the window 
to best advantage . . . does away with expensive silks,” >. | front. She wore a white shirt, trousers 
handkerchiefs, etc. | of the poppy print, red shoes, a white hat, 


oa | | white rimmed sunglasses, and white jewel- 

SAVES TIME! SAVES MONEY! a Se | _ry. A bunch of red and blue poppies lay 
a cuit a8 Cantina Cleatien! | on the barrel beside her. 

ops cre xi , s ‘waite tas ste - . at~ 

Guaranteed Fede Precf end Washable .. . More white barrels and three other man 


, : nequins were arranged to face the 59th 
Will not chip, peel, break or deteriorate. ; ‘ & : 
Withstand extreme heat. . ; af | street side of the large corner window. 


Last indefinitely. Sos HEAD TOP — | A flock of tiny blue birds seemed to float 
‘ ll COLO 'through the window areas in a series of 

PRICE LIST , | FLESH BLUE | spring displays at Franklin Simon. The dis- 
MODERN HEAD TOPS BLACK YELLOW | play director, John Liles, covered the floor, 


anne Ag ba 54.95 os. j RED RUST _ step-platforms, and back wall with sky-blue 
oe GREY GOLD | seamless paper. Blue net was stretched 
9 Colors, $6.95 ec... Copper, Gold, $7.95 ec. : 


Order by Color and Style No. 4 COPPER _ taut across the window area about a foot 

. ut from the back wall, and the small, flying 

Buy them at your display deoler or order direct FORM TOPS “a ™ pants <i and the fly & 
UNCONDITIONALLY blue birds were applied to the net. 


Re FREE! ee _— GUARANTEED The flight of birds was repeated in shadow 
Eye Glesses With Owl Heod DISPLAY against the back W alls, adding a further 
Whiskers With Tiger Head AIDS co. suggestion cs oe prep ence Men 
Monocles With Modern Head Copy read, “How beautitully spring ar- 
11375 NO. MARTINDALE, DETROIT 4, MICK. | rives — from every new fashion direction, 
via highly individual silhouettes!” The 
caption tended to point up both the setting 
and the merchandise. 

Four mannequins posed on or between the 
horizontal step platforms in the windew 
wore the individual silhouettes. The first 
mannequin wore a grey-toned tweed, black 
shoes, white hat with black trim, white 
gloves, gold jewelry, and carried a black 
bag. The second mannequin wore a black 
and white checked suit, red shoes, red hat, 
and gold jewelry. The third wore a black 
and white check, with black accessories and 
pearls. The fourth also was in black and 
white with a white hat, black shoes, and 
black umbrella. 

A grouping of red accessories was ar- 
ranged near the left of the window front, 
with a copy strip pinned diagonally across 
it. Copy read “Red shoe red — fiery flash 
of color running rife through spring!” A 
Vogue magazine, opened to the red adver- 
tisement for the Leather Industries of 
America, was spread on the bottom tier of 
the display. Immediately on the step above 
the open copy Mr. Liles placed a closed 
copy of the magazine. Two red hats were 
worn by glass head forms. Bottles of red 
nail polish completed the red groupings. 

Henry F. Callahan, display director for 
Saks Fifth-Avenue, kept abreast of world 
news with props consisting of giant rockets, 
several of which appeared to have burst 
through the window glass as if heading into 
outer space. For the window pictured the 
“AFTER THE BATH" BY RAPHAELLE PEALE, COURTESY OF ATKINS MUSEUM OF [St | eon . caption read “SFA’s Young Notion Che- 

FINE ARTS. KANSAS CITY ‘> ee ee Sa. mises — fresh as today — new as tomorrow! 

7 a7 Vi A from our wonderful second floor for chil- 

THIS IS TROMPE-L'OEIL ART, PAINTING THAT LOOKS SO dren.” The window floor and wall were 
REAL IT ALMOST “FOOLS THE EYE”. 
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black and the floor was covered in black felt. 
White spun glass was arranged to resemble 
a cloud through which the rocket had pierced 
on its way up from the earth. The giant 
rocket itself was red with a silver point 
outside the glass. Foil pasted to the glass 
created an illusion of a shattered window 
pane. 

Two child mannequins stood on a spun 
glass cloud gazing in startled admiration at 
the rocket. Both youngsters wore the che- 
mise type dress with white sailor collars 
trimmed in red braid and red ties. The 
larger girl wore a blue sailor hat with a 
red sash, white socks, black slippers, and a 
gold charm bracelet. The smaller girl wore 
gold bracelets, white shoes, white socks, 
and carried a natural tan and blue reversi- 
ble hat. 

In another series, Mr. Callahan created a 
spring forecast series for Saks-Fifth Ave- 
nue with seed packets tacked onto natural 
wood paneling. According to the caption 
for one window of the series these were 
“SFA’s Granary Tweeds — spring wheat 
and wild rice weaves.” Swinging, shuttered 
doors matched the natural pine of the panel- 
ing. The floor was strewn with wheat 
grains, and the packets on the wall were all 
of marigold seeds, lending a note of bright 
orange from the pictured flowers. A spade 
and a rake, their heads washed in gold, were 
propped so as to lean among the seed 
packets. 

Two mannequins wearing the granary 
tweeds were posed in the setting. The first, 
standing between the awning doors, wore a 
beige tweed suit, a brown scarf, an off-white 
hat, off-white gloves, and beige shoes. The 
second mannequin wore a dress in a mari- 
gold orange shade, a scarf to match, an 
off-white tweed coat, off-white gloves, brown 
shoes, and gold bracelets. 

A natural straw bag stood on the window 
ledge at the left, while a brown scarf with an 
outdoor print was arranged with a second 
natural straw bag on the right side of the 
ledge. 

An interesting, yet simple spring setting 
at Bonwit Teller, where Gene Moore directs 
display, had a large brass planter placed 
atop a black stand with brass trim. Green 
foliage and branches of budding cherry blos- 
soms were arranged in the planter. With 
snow outside and the bitter cold, it was like 
looking into a world of spring. The floor 
was tiled with simulated marble squares. 
The back wall was blue, washed with blue 
light. Copy read, “New fashion highs — 
the cropped jacket costume designed by 
Maurice Rentner.” 

A lone mannequin wearing the cropped 
jacket as part of a navy blue suit-dress, 
navy shoes, and navy gloves, was posed in 
the simple spring setting. The mannequin’s 
hat was a colorful affair of pinks and red, 
and her jewelry blended into the display 
scheme. Around her neck were pink glass 
beads, and a clip of pink and blue beads was 
pinned to the collar of the cropped jacket. 


Schaar, Freppon Promoted 
By Cincinnati Store 

Jack Schaar is now window display super- 
visor and William Freppon interior display 
supervisor at Shillito’s, Cincinnati. Ralph 
Gollahon is display director of the store. 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 








The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


Putseo UISPLAY CORPORATION 


32nd STREET @ LONG 


ISLAND CITY 1, NEW YORK 
2-3890 
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REDUCES COST-IMPROVES 
THE QUALITY OF YOUR 
CUTOUT WORK 


CUTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL ... 
The Cutawl starts cutting anywhere — 
makes its own starting hole. The mate- 
rial remains stationary; only the Cutawl 
is moved. Exclusive “swivel blade ac- 
tion” makes cutting even intricate de- 
signs almost effortless. Requires little 


training to operate. 


EXCLUSIVE FEATURES 


Faster Cutting Speed 

New Hi-Power Drive 
Lighter Weight 

Adjustable Guide Handles 
Front Panel Blade Controls 


Recessed Guide Lights -- 
Dust Blower 


® Rugged, Compact Design 


Write for 
and name of 


sheet 
Actual 


48-Wce — price 
local dealer. 
demonstrations given on request. 


catalog 


INTERNATIONAL REGISTER CO. 
2622 W. WASHINGTON BLVD 
CHICAGO 12, ILLINOIS 

















Display At Horder’s 


LANNING of show windows is a 

strategic phase of Horder’s sales-and- 

service set up, one reason being that 
they have such a vast expanse of window 
fronting Chicago’s busiest Loop 
streets. The eight Horder stationery stores 
have a total of 450 feet which can be utilized 
to capture the interest of hundreds of 
thousands of Chicagoans who pass by every 
day. 

To keep windows productive 365 
days a year is a job demanding the best 
efforts of a corps of people headed by Willis 
R. Wolf, supervisor of Horder retail stores, 
and Jim Rice, display manager, with the 
advice and counsel of the Horder sales pro- 
motion and merchandising committees. The 
sheer mass of merchandise required to dress 
450 linear feet of windows involves careful 
planning, and the whole process of in-store 
and window display for so large an opera- 
tion involves preparation similar in kind if 
not in degree to that for a military opera- 
tion. 

The first step in the development of a 
continuing program of display is the careful 
listing of the many lines of merchandise 
which deserve display at some time during 
the year. Horder’s handles some 20,000 dif- 
ferent items in scores of major and hun- 
dreds of minor categories. Most of these 
lines have been found to be good sellers over 
the years or they would no longer be in- 
cluded in the Horder inventory. Because 
new items are being added constantly and 
new lines occasionally, a basic list to serve 
as a guide is a necessity. Every line in this 


space 


these 


—The pleased gentleman cat the left is Jim 
Rice, display manager, and at the right is 
Willis R. Wolf, supervisor of Horder's eight 
stationery stores. The plaque was for the 
winner of the first award in "Store Promotion- 
Concentrated Campaign in a single medium" 
and was presented to Horder's by Geyer's 
Dealer Topics— 


basic list is studied carefully and almost all 
are assigned a display slot some time dur- 
ing the year. This assignment thus becomes 
the basis of a sales promotion program 
broken down by months, initially, and even- 
tually by weeks. When committed to paper 
this promotion program becomes the guide 
for the planning of detailed windows and 
in-store displays. 

At no time does the promotion become a 
static thing. The Horder merchandising 
staff is the target of every manufacturer oft 
established lines now in Horder’s ware- 
house, and of dozens not yet accepted. All 
ot these manufacturers have a_ constant 
stream of new and improved models of cur- 
rent merchandise and many of them have 
brand-new items only remotely similar to 
anything current. All are submitted to care- 
ful consideration by the buyers. These items 
favored by the buyers are considered also by 
the merchandising and sales promotion com- 
mittees, made up of company officers and 
sales and advertising managers. Items pass- 
ing this scrutiny take their places in their 
categories in the promotion program, reason- 
able provision for the addition of new lines 
and items having been made in the begin- 
ning. 

The display manager and his staff keep 
at hand detailed diagrams of every display 
window in each of the eight Horder stores. 
The principal windows and many of the 
smaller ones are thought of by the display 
staff in terms of 10-foot units and the 
displays themselves are planned as units, a 
varying number of related units being 
scheduled for windows of various sizes. The 
assignment of lines and items from the 
basic sales promotion program to the win- 
dow units constitutes the next step in the 
implementing of the program. 


With 450 feet of windows and only a lim- 
ited staff it is necessary to create displays 
which can be moved from location to loca- 
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tion on a scheduled basis. After the mer- 
chandise is selected a diagram is carefully 
prepared for a so-called basic unit, which 
is then actually built in the display depart- 
ment. Sometimes what looks well on paper 
looks less attractive when actually created, 
but by building the unit in the studio most 
of the faults can be discovered and correc- 
tions made before merchandise is shipped 
to the store for display creation under actual 
conditions. Pictures are taken and con- 
sultations with interested executives are 
arranged that alterations do not need 
to be made under the much more difficult 
store conditions. 

When final installation is made in the 
actual location, completion pictures are 
made also, for many of the finished windows 
have been thought worthy of awards of one 
kind or another by interested manufactur- 
ers, trade papers, and associations. In some 
instances additional windows are made to 
the specifications, depending on the 
degree of importance of merchandise, season 
of the year, and other considerations, but in 
all cases all major displays appear at least 
once in all stores. They are scheduled on a 
rotating and remain for an average 
period of two weeks. Thus every year more 
than 100 different windows must be planned, 
designed, created, and installed. Many of 
the props are created and manufactured in 
the Horder display department, but the more 
complicated and elaborate are purchased 
from display manufacturers. 

The team of Wolf and Rice, with the very 
able assistance of members of the display 
department, have in the past three years 
brought the level of Horder window dis- 
play to one of national recognition, as wit- 
the recent action of Geyer’s Dealer 
Topics in naming Horder’s as the winner of 
the first award in “Store Promotion — Con- 
centrated Campaign in a single medium” in 
the 1957 Geyer’s annual dealer awards. The 
plaque signifying the award was presented 
by Mr. McAllister of to Messrs. 
Wolf and Rice. 

(This article 
issue of Gevyers Dealer Topics 
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to the different new features of the fashions. 

The mannequins stood on red 
platforms to raise the features closer to eye- 
level. 

The main window at Phelps-Terkel, also 
on the Miracle Mile, had an attractive 
combination promotion of casual wear in a 
Hawaiian motif for men and women (not 
pictured). Mel Keith, display director, 
formed his background by suspending bam- 
boo mats and decorated the overhead with 
pale beige palm leaves. 

The women’s side showed a mannequin 
dressed in shorts and a matching blouse in 
red. A lei adorned her neck, and she car- 
ried a modern rattan basket filled 
brim-full with large peaches. 

The men’s side showed beach wear, pre- 
dominantly in copper brown, on a manne- 
quin and a form. A low mahogany table 
on a square tubing frame and legs of brass 
carried the accessories. To the right was an 
attractive charcoal burner. 
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PLANTERS 


FOR YEAR AROUND 
DECORATION 


Whatever your decorative need may 
be, Plastic Plants can fit into it. These 
amazingly realistic plants are covered 
with a heavy plastic finish, which 
makes it completely washable and 
durable enough to last, fafyears. 
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No. 134—48"' Plant—Plastic tub as shown, 


with wrought iron trim $19.50 
No. 134—72"' Plant—Plastic tub with 

wrought iron trim 27.50 
No. 135—48"' Plant—in redwood bucket 19.50 
No. 135—72'' Plant—in redwood bucket 

as shown . 27.50 
*Background of lurex rattan available in brown, 
green, white, natural, blue, charcoal, and pink. 

8 ft. x 4 ft. $24.00 

8 ft. x 6 ft. 36.00 

8 ft. x 10 ft. 60.00 


Other lengths available 


MAIL ORDERS 
FILLED PROMPTLY 
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No. 133—36"" x 
No. 133—36"' x 
No. 133—36"" x 
No. 133—36"' x 
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All Plants Mounted on Styrofoam 


as shown 


filled 


as shown 








4"'—single faced as shown $14.95 ea 
4''—double faced 24.50 ea 
8''—single faced 18.75 ea 
8''—double faced 29.95 ea 
- Steenenenen Ne 
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136—12'' Brass Planter, filled $ 9.25 ea 
136—12'' Brass Planter only 4.50 ea 
136—24'' Brass Planter, filled 

17.50 ea 
136—24"' Brass Planter only 7.95 ea 
137—1!2"' Concave brass planter, 

$10.25 ea 
137—12'' Concave brass planter only 5.75 ea 
137—18"' Concave planter, filled 

14.95 ea 
137—i8'' Concave pianter only 8.25 ea 


SPECIAL ESTIMATES ON REQUEST 


810 PENN AVE. 


ART R. COHEN CO. 


PITTSBURGH, PA. 
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41-08 45th Street 
Long Island City 4, N. Y. 





DISPLAY MECHANISMS 
DESIGN and CONSTRUCTION 


TO YOUR SPECIFICATIONS 


TURNTABLES e@ MULTI-STOP + LIGHTED MOVING PANELS 

@ ROBOTS WITH JAW and HEAD ACTION’ e@ RADIO CONTROL 
@ SOUND and PROXIMITY CONTROL @ ANIMATION OF ANY TYPE 
@ SPECIAL TAPE PLAYERS for SYNCHRONIZED SOUND and ACTION 
@ ELECTRONIC and ELECTRO MECHANICAL DEVICES 


JOSEPH LUKACS 


ELECTRO VISION LABORATORY 








STillwell 
6-7890 











TO YOUR TASTE! 


America’s Largest Manikin 


Refinishers & Wig Stylists 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Despiaines 
DALLAS -—— 3007 Canton Street 


NEW MANIKIN RENTALS 
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“2 c\nd O SONg of Springtime 
flower carts galore 


black. white or pink or dDiue 


they || brighten up your store 





rate to satisty wn credativense 


r fill with Spring-y blows gioves orjeweilry 
See your ODodOer , y rt? - nformat 
Complete cart and canopy 


Cart only 


RROCRAFT 


Morganfield, Kentucky 
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cessed in the floor running along the back 
of each window. The colors, naturally, are 
changed according to need: sometimes one 
or neither is used. 

The central system in the top foreground 
of the windows are all PAR-38s and floods. 
All swivel to focus in any direction. 

The windows are all painted an off-white. 
This is done for two reasons: first, the color 
reduces the glare on the glass by reflecting 
additional light back to the glass; second, 
the color is complimentary to almost all 
merchandise. 

Display for all three of the firm’s stores 
in the Detroit area is handled from the 
downtown office, under the direction of Odell 
McWhorter. Each store has its own dis- 
play department and displayman. John 
Halaby is in charge of display at Eastland, 
Norman Bowman at Northland, and Mc- 
Whorter downtown, assisted by Bob Fischer. 
The various displaymen can, at their request, 
be rotated to any store. 

Management desires all three stores to be 
harmonious in their display treatments. In 
other words, if there are three clothing win- 
dows appearing downtown, then the same 
identical windows should be in Eastland 
and Northland. The same goes for any 
other major display. 

Each week a meeting is held which is at- 
tended by management, all buyers, adver- 
tising, and display people. Following this 
the windows are then discussed and laid out 
in all stores. Window sheets on diagrams 
are maintained for each store, with each 
window numbered and with a space re- 
served for the identification of the merchan- 
dise. The buyers are assigned their win- 
dows for the week and the type of mer- 
chandise to be displayed is designated. For 
special events the windows are laid out 
weeks in advance. 

The showcard department is located in the 
downtown display section. There the signs 


—This is one of the series of windows with 

which the new store greeted shoppers, showing 

the growth of the company and of Detroit 
since the former's founding in 1910— 


are made and distributed by truck to the 
suburban stores. Occasionally cards and 
signs are phoned in by buyers or the dis- 
playman at a given store. 

The display department has been enlarged 
and remodeled to provide for expanding con- 
ditions within the firm. An interesting in- 
novation within the windows themselves is 
the remodeling of their ceilings and equip- 
ping them with small l- by 2-inch rafters. 
These are to be used for the suspension of 
props, forms, and other articles as needed. 





NADI NEWSGRAM 
[Continued from page 26] 


every producer can normally sell as much 
as he produces. It is when potential supply 
outstrips demand —that is, when abundance 
prevails —that advertising begins to fulfill 
a really essential economic function.’ 

“Today abundance so completely pre- 
vails in the United States that it has been 
conservatively estimated that as much as a 
third of everything offered for sale falls in 
the realm of ‘optional consumption.’ That 
is, consumers can ‘take it or leave it’ without 
any immediate personal inconvenience. But 
if they decide to ‘leave it, a terrific eco- 
nomic depression will not be far behind. 
In such circumstances, advertising — in 
which, in all of its forms, we are now invest- 
ing over $10 billion annually — clearly is of 
crucial importance to our continued pros- 
perity. 

“In performing its key role in past years, 
American advertising never realized its full 
potential. It successfully promoted sales. 
But it never was called upon to promote an 
overall economic stability as a direct out- 
growth of increased sales. 

“By successfully promoting both sales and 
economic stability, as it did in 1954, adver- 
tising surely has added new strength to the 
American economy. It has also added a 
great new and constructive dimension to ad- 
vertising itself.” 

Display’s Key Role: Display, as the final 
link in the merchandising process, consti- 
tutes a powerful factor in raising the “op- 
tional consumption” mentioned in the pre- 
ceding editorial. It can also be pivotal in 
inspiring a good share of what the econo- 
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the Mystic “BUBBLE MAKER” stops them everytime! 
IDEAL FOR TRADE SHOWS, BOOTHS, WINDOW DISPLAYS 





Blows a continuous stream of 400 iridescent bubbles 
per minute . . . bubbles float up to 10 feet in the air. 


Attracts instant attention . . . keeps the air filled 
with live, moving bubbles. Safe, not injurious to eyes 
or person. 


Bubble Machine and Motor $75.00 
Bubble Fluid, per gallon | 6.50 


TO WEATHER PROOF ARTIFICIAL FLOWERS 
PORCELIZE .. . This is a clear liquid resin which 


imparts beautiful porcelain finishes to artificial 
flowers or statuary .. . Brush or dip—$10.50 per gal. 


Available at your dealer or order direct. Send for 
literature. 


WA LT E R . N D U S T 5 E $ ’ ; 4 C e 156 7th Avenue, New Yooh City} 1 iY. 





mists call “conspicuous consumption” which 
has been so evident in the post-war period 
when the economy kept soaring to new 
levels. All of which presents the opportunity 
to do a little editorializing of our own by 
emphasizing what display did to improve 
the economic picture in 1954 and what it is 
capable of doing in 1958. 

The band of merchants and manufacturers 
who did the optimizing in 1954 by pouring 
it on and thereby maximized their profits by 
developing sales programs to win shares of 
burgeoning markets can, in turn, be _ per- 
suaded again that display should be a vital 
part of any well-planned and _ well-coor- 
dinated promotion campaign. The task ts 
not overwhelming because chances are that 
enterprises which survived and_ thrived 
through previous dips are firm believers in 
smart tollow-through in merchandising. They 
are conditioned to the importance of follow- 
ing up any pre-selling done elsewhere by 
selling the consumer where it counts the 
most — in the store and at the counter. Such 
firms plan national advertising from the 
whole-seeing and far-seeing point of view 
so that themes and campaigns leave nothing 
undone and untouched. This type firm de- 
vises programs which coordinate’ every 
aspect right down to the homestretch where 
the customer says, “I'll buy it.” That means 
planning a program so that the store sell- 
ing your product and its merchandising are 
kept in mind. A _ well-integrated, self-con- 
tained and self-propelled program, there- 
fore, with the display factors included, will 
then make simpler the displayman’s job and 
[Please turn to page 55] 
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FOREVERGREEN ‘78" 


4 
GRASS MATS 


» 


Forevergreen “78” Grass Mats now have all the 
brightness and sparkle of new spring grass on 

a sunny day — and they retain their new, 
improved color beauty longer — they're the 
best in display grass for 1958. 














And these new “Sunshine Green” Mats have all 
the famous quality construction features that 
have made Forevergreen “78s” famous — 


11% larger than ordinary mats 78 row 
quality instead of 72 — no unsightly parallel 
rows — roll hemmed ends — mildew-proofed 


and flame-proofed. 


Order standard or special mats or in 
rolls. Carried by all leading jobbers. 


The JOSEPH M. STERN Company 
1968-74 East 66th Street @e Cleveland 3, Ohio 
WORLD'S LARGEST MANUFACTURER OF DECORATIVE GRASS 
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Yarrow 


+ many other varieties of dried 
and preserved flowers and foliage. 


Send for free Brochure today. 


BENSON CO. 


202 E. PACIFIC COAST HWY. 
LONG BEACH 6, CALIFORNIA 


Saftlower 














BEST YET 
GRASS MATS 


Fiame retarded 


BRIGHTEN ALL DISPLAYS 


3/4 x 6 ft. Most Popular—Mat Weighs 6 Ibs. 


High Tufted Stitched to Burlap. 
JOBBERS PRICES 


25 Mats $2.70 ea.: 6 Mats $2.80 ea. 
F.O.B. N. Y. or Cin., O. 


VAN ARDEN FABRICS 


Fishnet and Colored Burlap 
Manufacturers 








Division of N. Y. Twine Corporation 


110 Murray St., New York 7, N. Y. 





Every Twine or Rope. Every Need. Buy Direct. 








Medal Goes To Chord 


T. CHORD, display director for Stix, 

Baer & Fuller, St. Louis, has been 

awarded the monthly gold medal for 
February in DISPLAY WORLD’s Interna- 
tional Display Contest for 1958. The win- 
ning display is pictured above, selected for 
its clean-cut lines, wealth of well-executed 
detail, and the attractive setting it pro- 
vided with its live, blossoming tulip trees 
and potted plants placed here and there 
in spots covered with grass matting. 

The 1958 contest, as in previous years, will 
continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 99 dif- 
ferent classifications, making it possible for 
display people in practically any kind of 
enterprise to enter. 

At the conclusion of the contest on Decem- 
ber 3lst of this year, entries in each classifi- 
cation will be judged: gold, silver and 
bronze medals will be awarded for first, 
second and third places, respectively, in each 
classification. First place in each division 
will carry with it three points, second two, 
and third one. The person who scores the 
highest number of points in the entire con- 
test will receive a beautiful gold plaque as 
sweepstakes prize, and the next three high- 
est will receive, respectively, gold, silver, 
and bronze plaques. 

As in past years, each month a gold medal 


—The display pictured above has been selected 

as the best submitted during the month of 

February in DISPLAY WORLD's International 

Display Contest for 1958. It is by J. T. Chord, 
Stix, Baer & Fuller, St. Lovis— 


will be presented for the best entry received 
during that period of time. These monthly 
awards have no bearing on the final results. 

Entry in the affair is made by means of 
black and white photographs, preferably 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it is to be entered. No photo- 
graphs will be returned. 


Winner of the gold medal for January 
was Frederick Asmussen, The Myer Empor- 
ium, Melbourne, Australia. 

The contest which was conducted in 1957 
had a total number of entries amounting to 
4,626, coming from all parts of the world 
and establishing a new record. The top 
award, the sweepstakes prize, went to 
Joseph T. Sjursen, Frederick & Nelson, 
Seattle. First place was won by Harold 
McLaren, The Bon Marche, also of Seattle, 
while second went to Frederick Asmussen, 
The Myer Emporium, Melbourne, Australia. 
Third place was won by Virginia Paxson, 
Marshall Field & Co., Chicago. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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SETTING FOR SELLING 


[Continued from page 21] 


enhance the rich appearance of the depart- 
ments. Fine furniture with attractively col- 
ored upholstery completes the elegant at- 
mosphere. A bride, accompanied by a flower 
girl, is posed on the covered display plat- 
form. 

Wood paneling is used to create an out- 
door atmosphere in the sports wear depart- 
ment, and the wall fixture is brightly il- 
luminated for the display of sweaters. 

A small boutique-type section within the 
women's sports wear department is called 
the “What’s New Shop”. A screen arrange- 
ment atop the back fixture has both solid 
and open screenwork to create an interesting 
background for displays. This particular 
section has a large window which permits 
passersby to get a good view of the shop 
interior. 

A large wooden panel, lettered in gold and 
fastened to the upper part of the curtain 
wall, has bright lighting behind it to call 
attention to the jewelry department. A 
novel center island for the department is 
designed to permit sales persons to serve 
customers on both sides of it. The fixture 
is of wood with metal legs, to give a floating 
effect. The floor is terrazo. 

Subdued colorings in the women’s shoe 
section form a perfect background to blend 
with the shades of merchandise on display, 
as well as provide a restful, relaxing at- 
mosphere. Greyed greens and beige tones 
predominate, with gay artwork painted over 
textured wallpaper. Display shadow-boxes 
are brilliantly lighted. The floor is com- 
pletely carpeted. 

In addition to the displays of shoes in the 
shadow-boxes, other shoes are arranged 
casually on a table covered by a fringed 
cloth, and also on a low table set at the 
end of the row of chairs. 

Lighting for the millinery section is a 
combination of fluorescent and incandescent. 
While the department is completely open, 
screens of glass and baffle hangings from 
the ceiling create an illusion of intimacy. 
Painted designs are on the glass panels, and 
the two columns in the shop are covered 
with gold-leaf paper to accent the light 
sconces bracketed off them. This shop is 
carpeted. Fixtures are of laminated plastic 
with chairs and try-on tables of metal. 

The children’s shoe department on the 
upper level has an atmosphere and decor 
that is particularly inviting to the young set. 
A train motif is painted on the walls, even 
around the shadow-boxes, where the whole 
side of a railroad car seems to be one long 
display of brightly lghted shoes. A small 
walk-up try-on platform follows the train 
theme. The floor is carpeted. Chairs are 
in brightly colored plastics for durability 
and easy maintenance. There are try-on 
stools tor the very tiniest, with spaces be- 
side them so mother can stand alongside. 

Masculine colors and warm-toned woods 
are used to create an appropriate setting 
for the boys’ department. Fixtures for 
slacks are designed for self-selection. Boy 
mannequins wear featured costumes and 
pose atop a low, metal-legged display plat- 
form near an entrance to one of the parking 
areas. A green growing plant along the 
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so much value 
for so little! | 


Here’s a display table that combines functional utility, handsome modern appearance, 
sturdy construction and money-saving economy. Black lacquered tapered legs unscrew for 
easy storage! Self-leveling swivel floor glides! Brass ferrules for ‘‘kick-plate”’ Protection! 
Hardwood table construction with lifetime Plextone finish! Liberal size for 

display of any merchandise (25 x 49”) with 2” deep rim! Sturdily 

| constructed for no-wobble permanence by the makers of the famous W 
| “Shorcase!’’ ORDER SAMPLE ON NO-RISK MONEY BACK GUARANTEE! Q ER nO 


ORY i 
SHORE WOODWORK CO. 2%,soies 
894 NORTH 40TH STREET e PHILADELPHIA 4, PENNA. gaste’ 


Never 








ee ee a Oe 
| | ee ¢ ¢- | Sse Shor-Vue Merchandise Tables G@ $29.50. 
| I [] Send descriptive literature. [] Send name of nearest dealer. 
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Paramir (A)—dramatic multi-color mirrors ‘<> 
Parafiex (B)—silver & colored faceted sheets 
Mirror Decor—loose pieces in al] shapes Your source for materials, mirror balls, 


Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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e 2, RB S§ / traffic aisle adds an attractive note, and 
—So Low in Price eee You GH “Uy other featured items are arranged on forms 
set atop floor bases. 

To Supplement YOUR DISPLAY LIGHTING Needs Beyond the display platform is a sign 
marking the exit to the “Parketeria.” The 

Show cases; store windows; signs; interior displays, etc., get a luxurious lift in sales appeal exit leads to an adjacent, connecting five- 
shan one several FEE WEE spots ore asad. Ideal for short range In both white and sole story parking building whose floors are 
mirror, Fresnel lens; universal mounting bracket; gelatin color holder and 3 sheets of assorted joined to the Gimbel store by ramps and 
colored gelatin; biack and silver wrinkle finish; size: 4!/2"' x 5°° x 2'4/2"'; Range: from 12" staircases connecting with each level of the 


spot to 36" spread at 3 feet, Th; ) 
Only ° ‘ store. This Parketeria, which accommo- 


Price Does Not Include Bulb ¥ dates from 1,500 to 1,700 cars and has pro- 


ALSO vision for vertical expansion, is one of the 


very few such installations in the country. 


BEST 400 WONDER SPOTLIGHT . ) PEE WEE Colors and symbols are used within the 
BEST AUTOMATIC COLOR WHEELS | store to identify each parking level. 
DISPLAY LIGHTING ACCESSORIES \ | Lighting for the silverware department is 


\ | from incandescent fixtures in the ceiling 
e . | with fluorescent illumination inside the wall 
: cases. The area has a feeling of rich ele- 
Write For Literature | = gance, with merchandise encased in glass- 

_ enclosed walnut wall fixtures that have 
e <> backgrounds of Wedgwood blue to bring out 


| : the glow of silver. Decorative end panels 

Let BEST Help — mark the entrance to the department, and 
You Do A Better - serve as background for display. 

Lighting Job! ae THE BEST DEVICE co., An interesting arrangement in the art 

INC. needlework department serves both to house 

10921 Briggs Road, Cleveland 11, Ohio merchandise and form a decorative pattern 

at the same time. A lacquer finished fixture 


with diagonally squared bin openings, into 
which the bright colored yarns are placed, 


“t AIRWA y GREEN” | is centered along one wall. A combination 
| : : : 
of fluorescent and incandescent lighting 


| within the fixture tends to show off the 
| varying colors to full advantage, enhancing 
| the effect. Lighting for this department 

















generally is incandescent, which casts a 


STANDARD 3 ft. x 6 f | pleasant soft glow over the area. 
7 Py 


Incandescent lighting is used in_ the 





the wall. Painted decorations also incor- 
EACH | porate butter mold patterns. Chandeliers re- 


NOW, just in time to brighten your spring displays— DOZEN $39 00 | produced from those used in the days of but- 
. 


restaurant. which is called the “Butter 
S$ 5 Oo Mold.” The decor is that of butter mold 
designs carved from wood and placed on 


(and brighten your budget) Art Cohen Co. is quoting 
the lowest prices on green grass mats — in all sizes! PRICE LIST 
Natural-looking extra thick grass mats, with 72 rows 10 a : 

, ; x lOft..$ 6.60 5 ft. x 15 fft.. and ease in maintenance. The floor 1s cov- 
of turf stitched to durable burlap and with hemmed x ISft.. 9.90 6ft.x 6 fft.. ihe hid sas a aE ee 
edges —so lush and realistic looking. All grass mats . x 30 ft. . 6 ft. x 10 ft. | ered with we a oe a ee 
ore guaranteed full size, flameproof and mildewproof. .x 5 ft.. : 6 ft. x 15 ft.. ; | pattern of white. 

: . x 10 ft. 60 in. Diam. ; : 1 ii : 

Order now at the lowest prices! ... $2.25 | A large cage-like structure with cut-out 
animals mounted against the bars is sus- 


pended from the ceiling in the toy depart- 


ter molds hang from the ceiling. Laminated 
plastic is used for counters, for durability 





GREEN GRASS SPRINKLINGS 
3 Ib. Carton $2.50 


| 
(Covers approx. 40 sq. ft.—i in. thick) | ment. At the center of the superstructure, a 
50 Ib. Carton 70¢ Ib. ART R COH AY | large monkey is suspended as though hang- 
100 Ib. Carton 60c Ib. « Py | ing by one arm below the bars. Toys are 
arranged chiefly for self-selection. Columns 
810 PENN AVE. + PITTSBURGH, PA. in the department are candy-striped to add 


further to the gay atmosphere and enhance 
the appeal to children. A combination of in- 


From a 1” x 2” furring strip ' candescent and = fluorescent illumination 
” ” . highlights the toys. Resilient tiling covers 
L U M B E; R eee Fie eenee the floor. 


Brightly illuminated display boxes in the 
layette department permit a large selection 
of merchandise to be displayed to best ad- 
Masonite Cut to your specifications by one of New York’s | vantage. A combination of soft pastel 


LARGEST and most DIVERSIFIED Lumber Companies. | shades, accented by brightly colored chairs, 
Celotex . eT | gives a cheerful and yet restful atmosphere 


Mouldings e FAST SERVICE e | to the department, where both incandescent 


H and fluorescent lighting gives the merchan- 
omasote lise a bright yet soft look. Three-dimen- 
I U # N O Y ong prs birds Peat po ew dis nl soa 
Plywood & TRIM CO. INC. nid an int sth corn Prt i Kat is 
17 Ridgewood Place Brooklyn 27, N. Y. ee ee WI 
Upson Board ° y ' v Lighting for the lower level is also given 
Glenmore 5-4141 interesting treatment. For example, in the 
There are more Special items in this MODERN Lumber Yard than in any other in New York major appliance section wood is used for 


Mail orders filled immediately 
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the walls, and a red valance around the 
wall has an installation of fluorescent light- 
ing which accents the hard-surfaced appli- 
ances. Incandescent illumination is used in 
the ceiling. 


A large decorative valance with attractive | 


artwork in the household department helps 
eliminate thoughts of drudgery associated 
with household goods. Fixtures of laminated 
plastic are designed for self-selection, and 
are constructed to withstand rough treat- 
ment. The floor covered with resilient 
tile for heavy duty. Fixtures are arranged 
to maintain a neat appearance. Tools and 
the like are shown in neat, attractive dis- 
plays on perforated hardboard. 

Overall, the Gimbel Upper Darby store is 
a handsome suburban shopping unit, excep- 
tionally well lighted with a balance of il- 
lumination. 


1S 





Large Addition Ils Made 
To Weyerhaeuser Plant 

Now nearing completion, a new 46,000 
square foot addition to Weyerhaeuser’s 
“Ply-Veneer” plant in Springfield, Ore., is 
scheduled to start production on 8-foot wide 
“Ply-Veneer” panel stock late in March. The 
expanded plant capacity will not only double 
present “Ply-Veneer” production, but will 
also double the width of the panel stock, 
which is now being made in standard 4- 
foot widths. With the new production, 
Weyerhaeuser will be the first manufacturer 





of a kraft overlaid veneer to offer 8-foot 
panels with the grain direction running 
either way. 

COMING UP! 
Palm Sunday March 30 
National Hobby Month April 1-30 


Clean-Up, Paint-Up, Fix-Up April 1-May 31 


Let’s All Play Ball Week April 5-12 
National Crochet Week 

(tentative) April 5-12 
Easter Sunday April 6 
Army Day April 7 
Pan American Week April 8-14 
National Secretaries’ Week April 20-26 


National YMCA Week 
National Garden Week 
Child Health Day 
Hardware Week 
National Baby Week 


May 1 


April 26-May 1 
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| ment in sign machines within 
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April 20-26 | 
April 21-27 | 


April 24-May 3 | 


Correct Posture Week May 1-7 
United Cerebral Palsy Month May 1-31 
National Radio Week May 4-10 
Let’s Go Fishing May 10-17 
National Luggage and Leather 

Goods Week May 10-17 
Mother’s Day May 11 
Armed Forces Day May 17 
National Cotton Week May 18-24 
Memorial Day May 30 
National Homemaker’s Week June 1-8 | 
Let’s Play Golf June 7-14 | 
National Flag Week June 8-14 
Flag Day June 14 
Father’s Day June 15 
National Swim For Health 

Week June 22-28 


(DISPLAY WORLD will be glad to fur- 
nish the name and address of any of the 
sponsors of any events.) 
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“| SHOW CARD AND POSTER MACHINE 
Ae Fates | SPEED----SIMPLICITY 
~'e LOW OPERATING COST----LONG LIFE 


MODEL “A” eee 








_ UtSOnS— Set new / 


agin ge 


new 
lock up. 


“Magnetic” type 
Greatest advance- 


last 25 years. SPEEDS UP 

OPERATION) and provides tee en 

complete flexibility of type : *92? 
arrangement. 












MODEL “"B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 


Many national chains have 
from 50 to 500 or more Sign- 
press machines in use. 


MODEL A — 14x 22 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX D-144, ADRIAN, MICH. 


MODEL T-2 
HANSEN 
TACKER 


DRIVES STAPLES 
1/2” 
leg 








3/8” 
1/4” 
leg 


leg 


: 


3/16” 


e ; 





ONE Model 
Drives 


AG 
| 


316 to 2” Lengths 


DISPLAY MEN! SIGN MEN! If you haven't investigated or used 
the Model T-2 HANSEN Tacker — by all means do so! With ONE 
model you can do a wider variety of tacking and fastening — do 
it better, faster, with less effort! 

MODEL T-2 is compact, light weight, easily portable, easy to grip and operate. 
In a jiffy you can switch from one size Tackpoint to any of three other sizes — 
four in all! Besides, it has all the advanced Hansen features — Take-up Jaw, 
Flush front, etc. Get full details — today! 


A.L.HANSEN MFG.CO. 


{ 
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MOTHER'S DAY GIFT BOX 


DISPLAYER 
BFW112 
Height 84''—Width 38''—Depth i8"’ 
Table on 1{2!/,"' brass tipped legs. Pink ribbon 
striped—bouquet of pink carnations—card trimmed 
with white maline—pink carnations and rosebuds. 
Green fabric leaves. Wood and homosote con- 


ee $37.75 complete 


david hamberger. in. 


136 WEST 31st ST.. NEW YORK 1, N. Y. 














for maximium illumination... 


POSTOSCOPE Opaque 


Projector 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object — and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.8., N.Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaqve projectors. 


FREE: 200 PAGE CATALOGUE 

. 10,000 art and drow- 

ing supply items available through Aw 4 
Arthur Brown. Write today on firm “= 
letterhead! 


Arthur Brown & Bro.. Inc. 


2, West 46th St.. New York 36. N. Y 





(Continued from page 10) 


progress and acceptance in this country. There 
just isn't the strict division of training and 
experience periods that are found in Europe. 
Also I believe that the American displayman in 
training is given more opportunity to express 
himself... 


Last month I mentioned having received 
William Herber's book "Tomorrow to Live" for 
review. (He is president of Associated Display 
services, Chicago.) Since that time I have read 
it, enjoyed it, and now recommend it. 
Incidentally, I did him an injustice by saying 
that I thought this was his second or third 
published book; it's his sixth... 


Have you started making your plans yet to 
attend the Display Market Week in New York City 
the latter part of June? It isn't a bit too 
early to do so, for this is one you won't want to 
miss. I understand that a special program is in 
the works and from the number of exhibitors who 
have made reservations already, and from the 
amount of space they will occupy, this should be 
about the best yet. Make a note now that in 
addition to those displaying their products at 
the New York Trade Show building there will be 
others who will have space at the Hotel New 
Yorker, just a block away... 


Sometimes I wonder why so many displaymen 
have a deep-seated prejudice against repeating 
a display which has proved that it can do a good 
selling job. Probably the basic reason for this 
dislike is that they are people who take pride in 
their originality and have a natural dislike for 
anything that seems a repetition. Also some 
think that a repeated display will lack interest 
for the shopping public. I can't go along with 
this, for a good display is no more boring on 
second seeing than is a good book or a good 
painting or a good show. If a display will sell 
and sell well, it deserves repeating --not only 
once but perhaps several times if the intervals 
between showings are judiciously weighed and the 
display does not appear too frequently... 


Cordially yours, 


ee tx 


DISPLAY WORLD 
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[Continued from page 49] 


will provide the salesman at retail with 
another sales tool and support to get the 
consumer to do both optional and conspicu- 
ous spending. 

What is our special role? To help revive 
and sustain a high level of economic activity, 
our industry can make its contribution by 
providing ideas and materials to the group 
ot forward looking manufacturers who will 
be laying plans to raise the advertising ante 
instead of cutting it. How can this be done? 
One way is to analyze national and local 
advertising to get a line on what is being 
featured and how it is being done. Cull 
campaign themes. Spot copy slants. Look 
for the big promotions. Then fit or adapt 
your products to the advertiser's campaign. 
A little creative selling creates lots of sales. 
Thus display can stake out a role in the 
overall campaign and do its share in stimu- 
lating sales to higher levels. 

One last word. Further to emphasize dis- 
play's part, Market Week this year will be 
publicized more widely than ever before to 
attract promotional and management person- 
nel who will see exhibited in members’ show- 
rooms ideas and creations which can be 
fitted to most promotional programs for the 
free-spending fall and Christmas seasons. 
That way we will broaden the industry's 
scope and prove once again that what we 
have to offer is a necessary link in any 
merchandising line-up. 





Recommends Display Interest 
Be Shown By Executives 

“In view of the fact that displays are the 
most important form of merchandising, com- 
panies and advertising agencies should ap- 
point a key executive to the position of mer- 
chandising manager,” stated Daniel Caust, 
associate professor of Sales Promotion at 
Pace college, at a February dinner meeting 
of the National Association of Permanent 
Display Producers, New York City. 

Caust said that such a move would result 
in more effective conduct of point-of-sale 
activities and better control of merchandising 
costs by manufacturers and agencies. “It 
would also create a better opportunity for 
agencies to dovetail their marketing opera- 
tions with those of their clients, thus ren- 
dering more effective marketing support.” 

The speaker told members of the NAPDP 
that they must accent creative thinking in 
their counsel, stemming from a digging out 
of marketing facts revolving around the 
buyer's sales problems. 





New Brochure Lists Ways 
To Use Point-Of-Purchase 


A brochure issued by Copeland Displays, 
Inc., 537 West 53rd street, New York City 
19, lists in handy reference form 73 dif- 
ferent reasons and ways to use point-of- 
purchase displays effectively. It will be 
sent without cost on request. 

Samuel Krebs, president of Copeland, 
points out that “With the growing emphasis 
on marketing and merchandising, point-of- 
purchase displays and self-service units are 
more than ever an integral part of the dis- 
tribution picture.” 
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Herible 
WOODEN MANNEQUIN GLOVE HANDS 





These are the famous BELGIAN wooden 
hands, displaymen have been asking for. 
Graceful and articulated in ALL fingers and 
joints, they fit on mannequins same as regular 
hands. 

The advantage in using them when displaying 
gloves are many... they save much time and 
are easy to dress . . . they show gloves in 
more graceful and varied poses .. . they save 
the gloves from stretching and tearing .. . 
and THEY'RE EXCELLENT FOR HOLDING 
OBJECTS SUCH AS HANDBAGS AND UM.- 
BRELLAS, ETC. 


$159 pr. 


Write for info on other wooden glove hands. 





Sole distributor U.S.A. 


©) QLUG k> Or HOLE 


To order mark as to lug or hole fitting. 
Mail orders filled immediately 
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New! YOU CAN'T FAIL TO ATTRACT ATTENTION 


with This Sensational 
REVOLVING 


COLOR CHANGES 
6 EVERY MINUTE 






ce LIGHT 









PER 
oven — INTERIOR, WINDOow 
and any imaginative DISPLay 





This lantern is 
fascinating to watch... 
a tremendous selling AID! 


A rainbow of beacons continuously revolves flash- 
ing its attractive aura. The only limit to its uses is 
your own imagination! Lantern mounts easily by 
its hanging bracket. 10” high, 6” dia. Built like a fine 
watch for years of fool-proof operation. Weather- 


Don't Wait! Get the FACTS! °°" 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS THIRD EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 


FRAN + £ORHARO 
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Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 


Variations on a Basic Idea 
The Display Calendar 


that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Common Errors in Display 
Working Methods 

Application of Art in Displicy 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Order Your Copy NOW! 


: DISPLAY WORLD, Cincinnati 1, Ohio 


8 () Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 


SUR cestsiciisih asain btn cilbincechsiniiligctotasin 
STREET 
Cir t.... 
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EXTRA SPECIAL VALUE—QUALITY 


Pd « 
Aw tae’ 4 


ORDER 
BY MAIL 


It gives me great pleasure to acknowledge | He 
the recognition DISPLAY WORLD judges | 3% 
, R. A. Mach. L. J. Eck, | Se 


have attributed to 


vice-president and general manager of our | ie 

company, presented the gold medal award to : ; 

Mr. Mach in the presence of R. F. Calrow, 4 Be “A 200 | fo 
assistant vice-president of advertising, R. ‘ : A 

Hafner, sales floor manager, and myself.— : in 

James N. Kane, sales manager, retail do- | & 


mestic appliances, Minneapolis Gas Com- 
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any, Minneapolis. 
— spaces MODEL NO. 500 balanced load capacity 200 MODEL NO. 75 balanced load capacity of 75 
nd is Ibs; po md one —— i oil for quiet- cungenes ae 4 with oilless 
Thank: ‘erv |} for the g 1 news ness, efficiency; finest rings; precision — rings; r mount very quiet; 
aang ah Arid emerge Se acy built; cord, and plug included. cord and plug included. 
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about our awards in DISPLAY WORLD: SPECIFICATIONS: 3 RPM, 5” high, AC SPECIFICATIONS: 314 RPM, 4” high, AC 

International Display Contest. I will take Cr me, & top wheel diam., shipping weight motor, maximum width 8”, shipping weight 
> 3 ibs. 


great pleasure in seeing that Ed Mitchell | 2°- —13 


and his display people get the medals.—Wil- eS 
liam E. Pierce, director of advertising, Com- | 3 A hi 
pteoniies Ae phon ». MAIL ORDERS e e 


monwealth Edison iets Chicago. : 
aS Ae : phaggrerie tpt LAM 810 PENN ease A PITTSBURGH 32. pa. 
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[ just received my March issue of DIS- I Seo ORE eri aia i 
PLAY WORLD and, as usual, read the | ’ ta nal ts oo cen | pees NOLEN Rn 
Editor’s Comment the very first thing. | 
must say it was about the best editorial you 


have had and it really hit the nail on the B ll 9 

head in many ways. Of especial interest to a oO Ui S 
me was the statement “display is much ; é - 
broader in scope than we as displaymen Glittering products will add 


actually think, and it is found in totally | sparkle to your displays. 
unexpected places.” This fact was brought 


s 
home to me so forcibly a couple of weeks METAL FLAKES AND STARS 


é 


» a tae? tf iP% 
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ago that I felt I must tell you about it. CREDIT AND COLLECTION Brilliant, scintillating, non-tarnishing 


[wo officers from Patrick Air Force Base flakes and stars in gold, silver and 


on Cape Canaveral, the missile-launching SERVICE TO THE colors. 
site on the East coast, came to see me. I | 
: RELATED DISPLAY INDUSTRIES | || GLASS TINSELS 


was quite honored when they told me they Beautiful bl; 4 
had heard of my display work and wanted 251 West 42nd Street New York City 36 ae ey sarees ORRy Geme, 
. gold, silver, blue, black — five fine- 


my help on some special decorations for the | nesses. Also pastel and other shades 
Base Officers’ Club where a ball was to be | to order. 


held in honor of General Curtis LeMay and | 

other Pentagon brass attending a top-level WINDOW DISPLAY | DIAMOND DUST 

meeting. Of course I told them I would do | Attractive snow effects can be ob- 
my best. The enclosed picture (see “On MATERIAL tained with this decorative material. 
and Off the Record” .. . Ed.) is the result. BECKER SIGN SUPPLY CO. | Obtainable in five finenesses. 

t constructed the moon rocket and my 319-321 N. Paca St. Baltimore 1, Md.| CRYSTAL BEADS 

assistant, Miss Elizabeth King, painted the for outdoor and indoor displays. Spe- 
background of the surface of the moon, cial colors made to order (including 
craters and all, with the world in the far FOR DISPLAY MANUFACTURERS & JOBBERS | gold and silver). 


distance. The “exhaust vapors” are angel Products of Styrofoam GOLD AND ALUMINUM 


hair painted with fluorescent red. A _ red M Saoten d P i | 
spotlight was placed upside-down in the anuracturing an rocessing BRONZE POWDERS 


rocket and when it was actually on display wun ver Cones Greatest possible luster in the correct 


a pan of dry ice was underneath and the FOLIAGE CO. OF AMERICA fineness for screen process or any pur- 


heat waves from the spotlight caused it to LUDINGTON, MICH. | pose required. Send for color card. 


smoke. It did seem that it would take off Witte: Seb Smale Gaed 
at any minute. (1 failed to mention that the 


-ket was painted silver.) USE THE 
gyre age pe en prt a lighted cres- OPPORTUNITY EDWARD C. BALLOU CO. 
cent moon | already had, and gave them | 6 Varick Street, New York 13, N. Y. 


some seamless paper for a_ star-studded EXCHANGE 


sky background. These were behind the or- 
chestra on the stage. But the rocket was For any WANT AD purpose: 
the main feature and the center of attrac- | - a egos - 
tion, When the officer returned the rocket | | POSITION WANTED position vacant | | | Dimension Unlimited Displays 
he said it really created a sensation. What REPRESENTATIVES WANTED | The new modern treatment for your Window Dis- 


was more thrilling, he said Life photogra- USED DISPLAY EQUIPMENT FOR SALE | ea tea par RonF ne oo et gy oe — 
phers covered the event and took many pic- ° | Bi color. Can be used many times over. Low in cost. 
tures of the rocket. | Write today for your free colorful catalogue. 

The second nail you hit on the head — $4.00 Per Column Inch— CASH WITH ORDER | §§ VUE-ARAMA CO., 2! E. Van Buren St., Chicago 5, Ill. 
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*® 1 gpm at 1 foot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE AVENUE e CHICAGO 7 


FEATHERS 


for DISPLAY 
OSTRICH FEATHERS 
all colors and sizes 
MARIBOU in 2 yard strings 


all colors 








Excellent delivery 


SOUTH AFRICAN FEATHER CO. 
1015 Filbert St., Dept. W 
Philadelphia 7 Pa. WaAlnut 5-5219 














Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 


FELT —72°—60 colors 


By the Yard ... or DIE CUT for you. 
FREE Color Swatch Card 


CENTRAL FELT AND FABRICS CORP. 
24 W. 25th St., New York 10, N. Y. CHelsea 3-5415 


I 








STUDY | 
WINDOW DISPLAY 
AT HOME ) 











SUPERB 


Decorative Hardware 
Display Ring & Matching + 
Hooks in Brass or Chrome. 
Hundreds of Display Uses. 

Write for Free Brochure 
ARTHUR V. LEONARD 

8944 Sagamore Road 

Kansas City 15, Mo. 





USE THE 
Opportunity Exchange 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 
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and I wish it could be driven deep into the 
consciousness of every retail merchant as 
well as displayman — was: “A display- 
man’s windows and his interiors bear the 
unmistakable mark of his personality, his 
knowledge, and his background.” It should 
stir displaymen to a keener appreciation of 
responsibility, and store executives to great- 
er appreciation of display directors who 
successfully present their store to the pub- 
lic in an attractive and forceful manner. 
Personally, I feel that a little of myself goes 
into each window. I do not achieve this by 
sitting in my office, but by personally super- 
vising and helping put in each window. I! 
honestly believe that I have as much inter- 
est in and responsibility toward the store 
as if it were really mine.—Russell D. Shaw, 
Dickson & Ives, Inc., Orlando, Fla. 


May we extend our hearty thanks for your 
letter of the 20th of January and of the 
medal mentioned in the same, which we re- 
ceived today. In the presence of the writer, 
our president, Mr. G. Hok, today presented 
the medal to our display director, Mr. Sven 
Sjoden. Mr. Hok congratulated Mr. Sjoden 
on this fine distinction and expressed his 
pleasure at the wonderful work Mr. Sjoden 
always puts in for our firm. 

We are proud of having Mr. 
our staff. He is a man with a remarkably 
good eye for artistically arranged and sell- 
ing displays. On behalf of Mr. Sjoden and 
our firm we wish to express our sincere 
thanks for the attention Mr. Sjoden has en- 
joyed.—Tord Handel, sales manager, Herm. 
Meeths A-B, Gothenburg, Sweden. 


Sjoden on 








OISPLAYS FOR A THEATRE CHA iN. 
ENTERED RETAIL LASPLAY AS A 
CARO-WIITER FOR PENVE V&, 


7O OVS FLAYMAN WIT PENNEY 
IN ENSLEY, ALA. 


THEN FOLLOWED 2% YEARS AS ap 
DISPLAY MANAGER FOR pn At, 
BIRMINGHAM, AND 5 YEARS AS © 

FirGT ASSISTANT AT LOVEMAN, 

JOSEPH & LOEB OF THE SAME cig 


HE NEXT HEADED DISPLAY FOR... 
ODUM, BOWERS & WHITE, BIRMIE 


HAM, FOR 3 YEARS LEAVING 


eg 


HE /$ A JUNIOR DEACON ™ 
OF A/S CHURCH, WHERE HE 
ALWZO TEAGHES A SUNDAY © 
SCHOOL GLASS, HIS) CHIEF 
HOBBY /8 BEING WITH HIE 
WIFE AND 3 CHIU DREN 
MARK, CAROLYN ANO CATHY. 
AL, 


WE LIKES TO TAKE AMATEUR 
MOVIES AND WATCH TV. 


Legoold Adler Co. 





DECATUR, ALA, PROGRESSING » fps 


The LUSELAY PARALE vo. 226 * Satlraeunioee 


AT /6, AL DID LOBBY AND Nie gaunt 
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DISPLAY DIRECTOR 


Savannah ; Ga. 





DISPLAY WORLD 
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1933 


Charles Devausney was named display 
director of Hearn Department Stores, New 
York City. He succeeded Peter Kuempel, 
resigned. Devausney was previously dis- 
play manager for The Namm Store, Brook- 


lyn, and with the Jamaica store of [hlson’s, 
Inc. 

The tollowing judges were announced for 
a national display contest sponsored by 
Hickok: Clement Kieffer, Jr., The Kleinhans 
Company, Buffalo; E. Dudley Pierce, Sibley, 
Lindsay & Curr Company, Rochester, N. Y.; 
Carl Ahlroth, The May Company, An- 
geles:; E. H. Leaker, The Hub, Chicago, and 
J. T. Chord, DISPLAY WORLD. 

It was announced that the third annual 
Southern Display Men’s Association would 
be held in Shreveport, La., in May. 

\ dinner meeting was held by the Atlanta 
Display Club, under the direction of Harry 
W. Hoile, president. A display skit was 
produced by Frank Wilkie and Eli Cherkas, 
after which an address was delivered by 
Max A. Wahlberg. An exhibition of cards 
done by screen process was given by Ken 
Burnham, director of display for The Geor- 
gia Power Company, and Wells, 
his assistant. 

Plans were being made by the Shreveport 
Display Men’s Club for a“Cotton Carnival” 
to be held by local displaymen during May. 

Indicating the economic situation of 1933, 
out of 18 classified advertisements in the 
Opportunity Exchange section of DISPLAY 
WORLD 15 were tor “Position Wanted.” 
Almost every ad contained this statement: 
“Will locate anywhere; moderate salary.” 


APRIL, 1948 


A. Morton was named to head display 
for Mangel Stores, Inc., New York City. 
He was formerly with W. T. Grant & Co. 

Their golden anniversary was celebrated 

Mr. and Mrs. Barney Stempler. He had 
operated a display and hanger firm for 
many years in New York City. 

Formerly with the display department of 
David's, Cleveland, Kurt Glasz became dis- 
play director for Morrison's, Indianapolis. 

Speaker at the meeting of the Southwest 
California Display Club, Angeles, was 

M. Cutler, lighting expert with the Lamp 
Division of General Electric Company, 
Cleveland. 


Los 


Douglas 


W. 


by 


Los 


Vid Rosner took charge of display for 
Nancy's, Hollywood, Westwood, and affili- 
ated stores operated by the Betty Blanc 
Company. 

The proposed display clinic of the Na- 
tional Association of Display Directors, 
scheduled for Genoa City, Wis., was can- 


celled due to a lack of interest in the event. 

Glenard Quiette joined the display staff of 
Macy’s, New York City, as assistant to John 
R. Foley, window display manager. He had 
been with the display department of Frank- 
lin Simon & Co., of the same city. At the 
latter store, Lawrence Schultz was promoted 
to the position of assistant display manager, 
in charge of windows. 





1958 


APRIL, 


QO. B. Springer, display director for H. P. 
Wasson & Co., Indianapolis, was presented 
with a life-time membership in the In- 
dianapolis Display Club. 

Russell Spottswood became display man- 
ager for Phil A. Halle Company, Memphis, 


being promoted from first assistant. He re- 
placed Al Putnam, who resigned in order 
to join the display staff of Rich’s, Atlanta. 


Charles A. Nugent, formerly of the display 
departments of The Blum Store and Straw- 
bridge & Clothier, Philadelphia, joined the 
faculty of the National Display Institute, of 
the same city. 

Jack Henry, who had been with 
Hollywood, returned to Saks-Fifth 
Jeverly Hills, as an associate of 
David Buckley, display director. 

The reorganization of the display depart- 
ment of H. & S. Pogue Company, Cincinnati, 
took place. In the division of the depart- 
ment into two divisions, Mrs. N. E. Hudson 
was made supervisor of interior display and 
R. W. Hasselhoff was appointed supervisor 
of the window division. Both headed up to 
William S. Grover, display director. 

Chas. A. Stevens & Co., 
nounced the appointment of Arthur Gault as 
display director. He had been in charge 
of display for Joseph Salon Shoes and prior 
to that time was with the display department 


Nancy's, 
Avenue, 
James 


Chicago, an- 


of Carson Pirie Scott & Co., both of the 
same city. Bruce Elliott, of Stevens, who 
had been serving as display manager and 


was placed in charge 
of research and store planning, and in di- 
recting Stevens’ extensive remodeling plans. 

Jack Hybarger, Leonard’s, Fort Worth, 
won the annual display contest in connec- 
tion with National Baseball Week. 


plant superintendent, 


The resignation of Edward [. Hurwitz 
as display director for Joske’s of Texas, 
San Antonio, was reported. 


William D. Auld, display director of 
Herpolsheimer’s, Grand Rapids, added Wil- 
liam Chew to the staff as his assistant, in 
charge of men’s wear display. Chew had 
been with Kaufmann’s, Pittsburgh. 

Following the resignation of Murray De 
Ronde, George Sloane was named display 
manager for Darling Stores, Inc., New York 
City. Previously he had operated his own 
display business. 

Bliss Peters, 
at Namm’s, 


who had been first assistant 
srooklyn, was appointed display 


manager for the new store of C. & A. Bren- 
ninkmeyer Company in the same city. 

Succeeding his father, the late Donald 
Kester, Richard Kester was made display 
manager at Rothschild’s, Kansas City. He 
had been with the store for a number of 
years. 





New Display Easel 
ls Introduced 

The “C Ring” easel for display has been 
placed on the market by the Weir Company, 
Box 1696, Milwaukee 1. Named for its ex- 
clusive hanger arrangement, the easel is 
said to incorporate design features not pre- 
viously available in units of this. type. 
Suitable for either printed material or 
samples of fabrics, carpeting, etc., the entire 
display or any section can replaced in 
less than 10 seconds. A descriptive folder 
will be sent on request by the firm. 


be 




















HAN 


ax i900 


a Hangers 
in 
HIGH IMPACT PLASTIC 


(practically indestructible) 








@ All rust-resistant metal parts 


@ Ail-ways correctly styled 


and sturdily constructed 


Send for illustrated brochure 


BARNEY STEMPLER & SONS, INC. 


28 Norfolk St., New York 2, N. Y. 
Telephone: ORegon 4-1780-1 










































DESIGNED AROUND YOUR NEEDS! 






For the bold and dramatic or the small scale and precious quolities, 
good taste combined with unmistakable and unique effect — we have 
for immediate delivery o complete line of decorative surfoce treat- 
ments, paper or fabric. Write for sample books. 


LAVERNE ORIGINALS 


160 EAST 57th STREET + NEW YORK 22 + Plaza 9-5455 
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Men's Wear 


Men's Weer Diesloymen end 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been anewered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest — and this definitely means more sales. 

Every phase of forming and rigging men’s wear fer display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Flat For Easy Use 


price $10.00 postraw 


Now Ready For Immediate Delivery 


HOW 10 get top 


MEN'S WEAR 
DISPLAYS! 


This new boek shows you how to rig and form 
men’s wear apparel professionally and expertly 


RIGGING and FORMING 


for Display 








COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knet with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 








Order Your Copy NOW! 


ee Oe eae 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of RIGGING AND FORM.- 
ING MEN’S WEAR, for which $10.00 is enclosed. 


[] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 
closed, a cash saving of $1.00. (All foreign combination 
orders, except Canada, $1.00 additional.) 


NAME. 
STREET 
CITY 








ZONE 








DISPLAY WORLD 








CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 
Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50... 
Lots of 100. . 


QUENSELL DISPLAYS INC. 


6856 Exeter Street Forest Hills, N. Y. 


$ 9.00 








DISPLAYS 


%& Rustic Frames 

% Rustic Boxes 

% Bird Houses 
& Feeders 

BIRCH 

Poles & Branches 

CEDAR 

Poles & Slabs 








FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 














DISPLAY TURNTABLES 
® Heavy Duty © All Steel 
SIZES FROM 34" UP 


Write for frce illustrated folder 


AMER-STAGE EQUIPMENT 
805 £.134 S¢#., Bronx 54,N. Y. 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








ANTIQUE WINDOW DISPLAYS 


Old Country Store, set-up in your show window, 
also drug store, barber shop, etc. 
HISTORICAL SETTINGS 
Write for catalog 


FRANK D. HAYES 


52 Kirkland St., Cambridge, Mass. 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 
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New Display Demonstrates 
Color Television Tuning 

A counter display that enables customers 
to see for themselves how simple it is to 
tune a color television receiver is being 
made available to RCA _ Victor 
throughout the country. 

The multi-color “do-it-yourself” display, 
announced by J. M. Williams, manager of 
advertising and promotion for the 
RCA Victor Television Division, contains a 
back-lighted color transparency arrange- 
ment that operates like a color TY picture. 

“The demonstrator gives a complete color 
TV tuning education in seconds,’ Williams 
said. “Two knobs on the display work 
like the ‘tint’ and ‘color’ controls on an RCA 
TV receiver. When the knobs are turned 
according to the simple three-step directions 
printed on the display, the customer 
what happens when an actual set is tuned. 
The picture goes from black-and-white to 
color when the ‘color’ knob is turned, and 
then the ‘tint’ knob adjusts it to correct 
shadings. You could talk for an hour with- 
out getting across the story that this dis- 
play tells in ten seconds.” 

When the unit is not being used to de- 
monstrate tuning, it can be converted into 
a flasher display with the transparency - 
set in a picture of one of the newest RCA 
color models — flashing 
full color. 


dealers 


sales 


Sees 


from  black-and- 


white to 


Cadillac Plastic Announces 
Corrugated Sheets 


Extruded acrylic sheet is now available 
in corrugated form from Cadillac Plastic & 
Chemical Company, {5111 Second 
Detroit 26. cost than 
but said to be equal in optical, weathering, 


and chemical properties, the new 


street, 
lower in cast sheet 
sheets are 
expected to find application in displays, sign 
facings, store partitions, and the like. 

Standard widths 
vided, with interlocking edges so that sheets 
can be linked up to any width desired with- 
out a break in the pattern of 
The ridges are flat and 34-inch wide, pro- 
viding firm anchorage tor display 
and sign letters when the sheet is used as a 
background. Standard lengths of 36, 48, 72, 
and 96 inches are carried in stock, while 
lengths up to 25 feet can be had on special 
order. Standard white in 
degrees of translucency. 


of 35% inches are pro- 


corrugations. 


elements 


color 1s two 
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No. 303i—CHATHAM SCREEN—Eye catching art 
work reproduced in high lacquered walnut with 
Multi-color stained 
Each 


deep 


rare flat brass ensemble. 
square Blenko glass is set in walnut frames. 
wide by 96" high by 1'/2" 
Two panel screen packed in heavy 


panel is 16" 


shipping carton 


$110.00 each 


SS 20d 2asaxcnlee— 


display designers and manufacturers 
PORTSMOUTH, OHIO 








FOIL PAPERS 


BASE METAL — PUFFING FOIL 





ALL COLORS 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 











WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduotes are in Demand 





BE SURE OF THE FINEST 
Aiways specify "NATURALIKE” Mats 
Tops in 
QUALITY, MATERIAL & CONSTRUCTION 
See your Jobber 


MEMORIAL GRASS CO. 
521 EAST 7th ST. UHRICHSVILLE, OHIO 








WOOD & PLASTIC LETTERS 
AND SPECIAL SCRIPT 


All styles and sizes—Custom signs—Window, Store 
directory, desk—Trademark reproductions. We have 
moved our factory from Grand Rapids, Mich. to 
Portiand, Indiana 

DISPLAY CRAFT, 804 W. Main St., Portiand, Ind. 





Interested in Salesmen and Jobbers 
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Display 
oricd 


Display‘s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourseli of our service facilities without cost 
or obligation. This service includes an analysis 
ef any display problem. 

[) Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 


g 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
| Foils 
Glass Specialties 
Grass Mats 
Hosier & Shoe Forms 
Lithographed Dispicys 
Mann 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—tTickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Screens, Display 
Show Card Colors 
Show Cards 
| Show Cases 
Socks—-Window 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
| Time Switches 
)} Turntables 
Veneers (Imitation) 
[) Wall Board 
) Wigs 
_) Window Lighting 
() Do you wish a copy of their catalogue? 
[} Do you plan to remodel your store soon? 
(}]) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 
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FUNCTIONALISM AND BEAUTY 
[Continued from page 28] 


else different about this store. Where are 
the usual built-in sectional walls? Where 
are the usual static display rooms? The 
entire store looks so free and open, yet it is 
sectionalized and it does have backgrounds 
for all its displays and the areas are di- 
vided although there is not a fixed divider 
in the entire store. 

Andy Abrott, the guiding genius of Rob- 
inson’s new store planning, wanted complete 
flexibility in merchandising. He wanted to 
be able to move a wall or a whole section 
at a moment's notice. He wanted to have 
freedom to restyle the sales floor to suit the 
needs of any merchandising promotion and 
to be able to make these changes without 
the usual expense and delay caused by tear- 
ing down and rebuilding. A series of panels 
of varied designs in modulated sizes seemed 
to be the answer, but to erect them sub- 
stantially without attaching cumbersome 
bases was a problem. 

It was agreed that to fixture the entire 
store with telescoping poles would accom- 
plish all the desired mobility plus adding 
versatility through variations not possible 
with panels alone. 

So the panels were designed in a variety 
of styles, some with window openings, some 
solid, and others of perforated hardboard. 
These were finished to suit the settings they 
complemented. Color played a dramatic 
role in their creation, blending with or 
contrasting to the merchandise displayed as 
the individual case dictated. Some panels 
were covered with interesting wallpapers 
where pattern was desirable. 

Placement was an important factor and, 


—In the photograph above the shopper is 

looking from the “Sleep Shop" into the dinette 

section and beyond, illustrating the look- 

through effect typical of perimeter areas at 
the new Robinson's store— 
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as the ceilings of the new Robinson’s are 
of four different elevations, it is significant 
that the telescoping poles readily extend or 
contract to suit the requirement, allowing 
complete freedom of arrangement. 

Of interest, too, is the simplicity of 
erecting the panels, each of which was fitted 
with three common  screw-hooks spaced 
along its outward edges. By lifting the 
panels into place between two of the poles 
the hooks are engaged in the holes in the 
poles and supported by them. End-caps are 
then fitted to the panels, concealing the 
poles, or in some cases the caps are lett 
off, exposing the poles to allow attaching in- 
dividual fixtures for the display of accessory 
items or for shelving. 

This method of spporting dividing walls 
and other types of fixtures, shelving, etc., 
on telescoping, spring actuated poles has 
given Robinson’s a great freedom in the 
arrangement of the interior. Equally 1m- 
portant is the opportunity to rearrange any 
section or the entire interior layout with 
a minimum of effort and virtually no ex- 
pense whenever a change is desirable. 

Robert J. Sears, display designer at Rob- 
inson's, worked closely with Andy Abrott 
in the development and execution of the 
entire arrangement. His deft handling of 
color and materials is felt throughout the 
store in the harmonious relationship be- 
tween merchandise and settings. 





Freakish Weather 
Changes Display 

A simple change in window displays pro- 
duced much newspaper publicity for Lich- 
tenstein’s, Corpus Christi, Texas, when that 
city saw its first appreciable snowfall in 
more than ten years. Charles Gallagher, 
display director of the store, added mink 
stoles to the mannequins wearing bathing 
suits in a series of resort windows. Photo- 
graphs of the revised displays appeared in 
local newspapers. 
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cant at any time. 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. 
and advise concerning salary requirements. 


Send complete resume 
No charge to appli- 


Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 








225 S. Los Angeles St. 


WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity; permanent position. Write or phone: 


WOLF & VINE, INC. 


Los Angeles 12, Calif. 


Phone MAdison 6-4737 


DISPLAYMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 


Sales Representative 
Wanted 


High Style line of seasonal 
window display props, mer- 
chandisers, backgrounds for 
department stores and = spe- 
cialty shops. Commission ba- 
sis. Several important terr- 
tories open. 


Address Box 4DE 


Care of DISPLAY WORLD 








CLOSE-OUTS — Discontinued 
items in artificial flowers and 
set pieces. Write for photos. 
Albert Kleinsorgen Studio 
3435 Germantown Avenue 
Philadelphia 40, Pa. 








FOR SALE 
Model Adv- 
Printasign Machine 


Complete — New $4,365 


5 years old 
First $700 takes it 


Bowman’s Department 


Store, Inc. 


314 Market Street 
Harrisburg, Pa. 


R. F. Elfreth, Display Manager 





Sales Representatives 
Wanted 


Far West and Northwest 
Long Established Firm 
High style line of seasonal 
window display props, art 
panels, merchandisers, back- 
grounds for department stores. 

Commission basis. 
Address Box 4BC 


Care of DISPLAY WORLD 


FOR SALE 
“Littlest Angel’”’ 
Christmas Displays 
Nine motorized action units 
in brand new condition. Tre- 
mendously appealing _— story 
series. Complete with color- 
sound film of “Littlest Angel” 
story for school, institution 
tie-up. $3,800 display for 

$1,000. 


CARROLL HOUSE 
Williamsport, Penna. 


Display Manager Available—Age 34, 
family man desires permanent pos! 
tion with top concern. 13 years in 
field. Excellent sho-card and top 
trimmer. High quality windows 
Excellent references. Photos and 
samples of sho-cards available: Lo 
cation, salary, open. Address Box 
4EF, Care of DISPLAY WORLD 








WANTED 
USED CUTAWL 
Justice-Mercer Flower 


P. O. Box 61 
Hutchinson, Kansas 


Shop 














ANIMATION 
FOR SALE 


26 Snow Machines: 10 Ibs. 
Plastic Snow for each ma- 
chine; used less than 30 days: 
original cost $1,350.00; \&% 
price; F.O.B. Charleston, W. 
Va. Contact— 


M. E. HARROLD 


Frankenberger’s 


104-106 Capitol Street 
Charleston, West Virginia 


Salesmen Wanted 


It you are interested in selling 
an outstanding line of wrought 
iron, brass and plastic display 
fixtures, then here is your op- 
portunity. Beautifully illustrat- 
ed photographs furnished. 
Other lines also available. 
Commission basis. Outline 
qualifications and territory in 
letter to— 


Address Box 4JK 


Care of DISPLAY WORLD 


SALESMEN: 


This is an honest offer to a 
man already selling in display. 
We are well known and es- 
tablished. Man now in the field 
must leave voluntarily. Com- 
mission rate is very high. We 
want a man who wants to earn 
top money. Right applicant 
should live in the St. Louts, 
Chicago, Louisville area. 


Address Box 4HI 


Care of DISPLAY WORLD 


POSITION WANTED 
Young, aggressive display manager 
7% vears old. & vears experience, de 
sires change of installing 
beautiful and distinctive displays 
and windows through original props, 
correct lighting and hand lettered 
sign Address BOX 41J, Care oft 
DISPLAY WORLD. 


Capable 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 

















STORE LAYOUT 
SUPERVISOR 


Large chain store organization 
has an opening for a man ex- 
perienced in store planning, 
display and remodeling. Must 
be free to travel. Excellent 
salary and unusual future op- 
portunity. Write full particu- 
lars on experience, salary level 
and age. 


Address Box 4AB 


Care of DISPLAY WORLD 











FOR SALE 
AT HALF PRICE 


Show Card Printing Machines 
nearly new, FOB New York 
2 Line-O-Scribes size 14x22 
2 Show Card Machines |. 14x22 
2 Show Card Printers. 26x42 


Jack M. Sider & Co. 


2037 Stanley Street 
Montreal 2, Que., Canada 





Position Wanted—Al! around dis 
playman and cardwriter, young 
man, desires position with Dept. o1 
Specialty Store. Experienced in cre 
ating backgrounds, props. Ability & 
imagination to correlate and display 
all types merchandise to its great 
est advantage. Address BOX 4GH, 
Care of DISPLAY WORLD. 











WANTED 
Complete Nativity Set 
Full round, in good condition 


Address Box 4 FG 
Care of DISPLAY WORLD 








Additional 


Opportunity Exchange 
Ads 


will be found 


on page 64. 
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WANTED — DISPLAY DESIGNER Salesmen Wanted _WILL BUY 


. te ; ; : Used or Out of Use 
capable of designing and illustrating displays for itinerant pur- Misichectuens 6b greeished  bard- MANNEQUINS 
poses, largely in the wearing apparel field; top salary; permanent board line including %” and %” per- Men, women, children. 
and attractive position. Write or phone: WOLF & VINE, INC., forated board with oe finish Write 

: . : in a variety of colors seeks agents HERZBERG-ROBBINS, Inc. 
= Los Angeles St., Los Angeles 12, Calif. Phone: MAdison ind’ ceateemsianlan ty tiie Siadias 110 W. 30th St.. New York 1, N. Y. 
»-4/ 34 industry throughout the country. PEnnsylvania 6-3585 

Initial market research shows there , 

is a very substantial market for our 
products in the display field. Write — eg wind va — 
. . . - ‘ ~arrier . ) Las ome-stu 
Want to Buy Display Fixture Business concerning coverage, lines carried, arn age on women i A amemoe te woe A 


etc. Commission basis. course : 
course for one of your employees. 


Interested in purchasing established display fixture business. All will find this course the finest 
Write giving price, territory covered, etc. Panelboard of its kind. School highly recom- 


Manufacturing Co mended and established in 1905. 
‘ he Koester School, Koester Bldg., 
Address Box 4CD, Care of DISPLAY WORLD | | 2» pacisc street, Newark 5, N. J. || Dest DW. 3710 N. Cicero Ave. 


Chicago 41, Illinois. 






































New Animated Display Lighting size and number of the units used. Special handle displays, store fixtures, and store 

Provides Scintillating Effect light, shadow, color, and motion effects can supplies. 

be achieved by use of translucent surfaces, 

lensed glass, pertorated boards, silhouettes, Tafel Brothers, Inc., 

screens, and similar arrangements. 2 Enters New Field 
Self-contained and easily portable, “Scin- Taffe 


tilli 99 : t ; 110 t] | (,eorge ot Taftel Brothers. [nc.. 
= —— ‘. f Kat aie 4 “t . whose office is now located at 550 Fifth 
‘al > suspende : > anv » 

can be suspended trom hooks, tilted to any New York City, has announced that 


ngle by means of its triple chai r “Waseem 
angle by means of its triple chains, proppec Fee bs 
5 J ; ¥ we his organization has entered the advertising 
or braced in any position, even upside . : és aia, 
ae specialty field, exclusively, as “specialty 
down. It uses relatively low wattage and - . : a. 
Bey . counselors.” It will handle, for sales pro- 
because it is a _ portable, non-permanent ' , , Re aten 
: motion, a complete line of the newest and 
installation, does not affect insurance cover- . . a 
; most unusual in quality advertising spe- 
age. Details may be obtained from _ the ete RR eae : * 
fact . cialties and business gifts, to fit the partic- 
manutacturer. : cet a 
ular needs of the firm’s customers. Taffel 
Del heed t. Simbel has been known to the display field for 
ov oF eaves IMOGStS more than 25 years as a creator, manu- 
To Start Own Business facturer, and importer of ribbons. 
Paul M. Lord, director of store planning, 
Gimbels, Philadelphia, has announced his Dinner Meeting Held 
resignation to open his own business. He has By St. Louis Group 
held numerous executive positions with 
“Scintillite’, the new unit produces eye- Gimbels, serving in the capacities of art 





\n entirely new concept of animated dis- 
play lighting that creates dazzling scintil- 
lation in jewelry, crystal, chrome, metallic 
fabrics and all other reflecting surfaces, 
is announced by Spincraft, Inc., 4135 West 
State street, Milwaukee 8. Called the 








Members and guests of the St. Louis 


— etd ' Display Guild held a dinner meeting on 
catching movement and life from every such director, display director, and store plan- March 12 


Guest speaker was Allen F. 


urface j ‘he : ‘s achieve ning director. Lord was an assistant art a a ae . . 
surface it touches. Light-motion is achieved S : : ; Glaub, publication information superintend- 


by a circle of reflector spotlights or flood- director with Marshall Field & Co. Chi- 2 co: Southwestern Bell Telephone Com- 
lights kept in constant movement by an elec- cago, before joining the Gimbel staff. pany. ; } 
tric motor, and varying degrees of scintil- At the February meeting the group 
lation can be obtained by positioning the Potential Unlimited honored St poe Advertising Week by 
device at different distances and angles. ls New Display Firm having as its guests Miss Joan Gardner, 
“Scintillite” is designed for use in all Formerly with Henry Hanger Corpora-_ president of the Women’s Advertising Club 
types of display applications, and permits tion, New York City, Erwin Reiser and Lou’ of St. Louis and director of publicity and 
endless variety in special effects by varying Wallerstein have formed a new firm located promotion for the St. Louis’ Fashion 
the types and colors of bulbs, the angle of at 105 Hudson street, of the same city. It Creators, and Mrs. Norrie Passino, past- 
mounting, the surtaces reflected, and the is called Potential Unlimited, and_ will president of the Women’s Advertising Club. 
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is advertiser's index is provided as an additional service. The publisher does not assume any liability for errors or omissions. 











Alufoil Products Co 6] Display Craft Laverne Originals 5 Schack’s, Inc....Inside Front Cover 
American Fixture Back Cover Display Credit Ass’n. 57 Leonard, Arthur 58 Shoe Form Co., Inc. 35 
American Stage Equip. & Display Equipment Co. 3 Shore Woodwork Co. 5] 
Iron Works i Doerr & Associates Madisonia Manikins. Inc. P Showcard Machine 
Armstre ng Store Fixture . Manhattan Wood Letter Co. 39 Co, Inside Back Cover 
Arnold Wood Turning Co., H Easy Industries 58 Memorial Grass Co. South African Feather Co. 58 
Arrow Fastener Co., Inc Eaton Bros. 34 Morgan Co., The Star Mannequins 55 
Electric Vision Stempler & Sons, Inc.. 
jallou Co raes ; 
per aa | National Assn. of Display _ Barnes ; 
ecker Sign Supply Co 37 Ferro-Craft Industries 6.7 Stensgaard & Assoc., W. L. 
ey es Howard I: > Foliage Co. ot America 53 New York Mfrs. Group 40, 41 Stern Co., Jos. M. 
est Dev = s (0 he Fs I rankel Assoc. store Kraft Mfg. ( 0. 
Sliss Disp ay ( orp 4 
frown & Bro., Arthur | : T } Ohthorst, R. A. 61 


Garrison-Wagner Co., The ; . Trippe Mfg. Co 
ulkle , Opportunity Exchange ae “ond ioe 

Bulkley, Dunton & Co., Inc 4 Tulnoy Lumber & Trim Co., Inc. | 

Hamberger, Inc., David 
# ; ss - >. 0 oo ’ : 

(entral Felt & Fabrics Hansen Mfg. ( e. A. os 53 Pan America Art School | pson Co. 

{ hic ikv) { ardboard Haves, Frank 1). ) Parallel Mtg. Corp. : 

Cohen, Art R. : » 92, 34 Herzberg-Robbins, Inc. 55 Penn Metal Co., Inc. Van Arden Fabrics 

Coronet Mfg. Co. : il Vue-arama Co. 

Creative Promotions of Cal. 43 International Register Co. ) Quensell Displays oe Vue-More Corp. 


Darling Co., L. A. 33 Jonel Co., Inc., The 3 Ramont’s Floral Art Studios 3 Walters, Inc., Ben 
Decorative Plant Corp. ‘, Reynolds Electric Co. Sabie Weyerhaeuser Sales Co. 
Display Aids 4 Koester School 38 Rustic Furniture Co., Inc. Williams, Inc., D. G. 











DISPLAY WORLD 





The new 
Showcard Machine 
Model MA-52 


Prints all sizes | _ | 
up to 95" x 35" King of the Showcard Machine line, this model 


MA-52 is big news in several important respects. 

Its size alone puts it in a class by itself. It handles 

work up to 25” x 35”—and that’s larger than full sheet cards. 

An entirely new carriage design makes operation smoother than ever. 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock. 


Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces; 
and a sweeping 5-year guarantee. 


( uvesTIGATE 


This new Model MA-52 is a big bargain too. Before you buy any 
sign writing equipment see how much more your dollars buy in BEFORE you 
Showcard Machines. There are models for all needs. INVES T 





GIRL ON THE GO! 


studio beau monde mannequins 
‘‘above the world in refinement”’ 


Creating sensations more lasting 
impressions than the law (of 
averages) allows! That's ASTRAL! 


But who says ‘‘averages’’ can't 

be changed upward? That's the 
mission of ASTRAL and the miracle! 
Already she's caused such 4G stir 

she's the talk of the industry! What 
ASTRAL does for high fashion, 
ordinary mannequins would call 

high treason! The reason? See 

for yourself! Write for the complete 
ASTRAL Presentation data today. 

Take a good look. You'll see why 
ASTRAL is dynamic sales strategy. 
Every model creates desire and starts 
a chain reaction that ends up right 
where you want it with the clang 
of a cash register! Mail the 


coupon below, today. 


Dept. DW 3-58 
AMERICAN FIXTURE, INC., 2300 Locust St., St. Lovis 3, Mo. 
Please mail me new ASTRAL MANNEQUIN Presentation Brochure 


Firm Name 





Astral mannequins Attention of 
are distributed 
by authorized 
Korrect-Way City 
distributors 

in all 

principal cities 





Street Address 








AMERICAN FIXTURE INC., 


2300 Locust St., St. Louis 3, Mo. 
New York: 11 W. 42nd St., New York 36, Chicago: 220 W. Adams St., Chicago 6 





